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Abstract

Objective of this study was to study the marketing system marketing cost and marketing
margin for fresh vegetable meeting g;od ‘;gn'cultural practice standard. Data were collected by
field surveys and interviews with the questionnaire. The sample group in this study consisted of
210 farmers who received the GAP certification in Chiang Mai province from Office of
Agriculture Research Development Region 1 (OARD1) and middlemen who bought and
distributed these vegetables to wholesale market. Findings showed that sales of chili and onions
are sold by middlemen in the area about 94.76 percent. The quantity of chilies are 2,000-5,000
kilogram per day at 14 baht per kilogram. These vegetables are transported by trucks and pick-up
to destination markets which are Talaadthai, Taladsimummuang and Pak Khlong Talat at Bankok.
Furthermore, They were also sold in wholesale market where is in Chiang Mai and Chainag Rai
province. Marketing margin is 20 baht per kilogram which is different from retail (34 baht per
kilogram) and farm price {14 baht per kilogram). The price’s difference showed marketing cost
such as transportation packaging labour cost. However, chilies sale is independent that led to lack
bargaining power. Sales of onions have 3 marketing channels that are sale through agricultural
cooperative in local, local middlemen for distribution in wholesale market at Bangkok and
retailer. Yield of onions are packaged in red net bags and no brand which have cost of per bags
about 3 baht. These vegetables are transported by trucks and pick-up to destination markets
which are Talaadthai, Taladsimummuang and Pak Khlong Talat at Bankok. Furthermore, They
were also sold in wholesale market where is in Chiang Mai and Chainag Rai province. Marketing
margin is 14.25 baht per kilogram which is different from retail (20 baht per kilogram) and farm
price (5.75baht per kilogram). The price’s difference showed marketing cost such as
transportation packaging labour cost. However, onions sale is associated by agricultural
cooperative.

Key words: Good Agricultural Practice (GAP), Middlemen, Marketing System, Marketing

Margin



