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Abstract

Objective of this study was to study the marketing system marketing cost and marketing
margin for fresh vegetable meeting g;od ‘;gn'cultural practice standard. Data were collected by
field surveys and interviews with the questionnaire. The sample group in this study consisted of
210 farmers who received the GAP certification in Chiang Mai province from Office of
Agriculture Research Development Region 1 (OARD1) and middlemen who bought and
distributed these vegetables to wholesale market. Findings showed that sales of chili and onions
are sold by middlemen in the area about 94.76 percent. The quantity of chilies are 2,000-5,000
kilogram per day at 14 baht per kilogram. These vegetables are transported by trucks and pick-up
to destination markets which are Talaadthai, Taladsimummuang and Pak Khlong Talat at Bankok.
Furthermore, They were also sold in wholesale market where is in Chiang Mai and Chainag Rai
province. Marketing margin is 20 baht per kilogram which is different from retail (34 baht per
kilogram) and farm price {14 baht per kilogram). The price’s difference showed marketing cost
such as transportation packaging labour cost. However, chilies sale is independent that led to lack
bargaining power. Sales of onions have 3 marketing channels that are sale through agricultural
cooperative in local, local middlemen for distribution in wholesale market at Bangkok and
retailer. Yield of onions are packaged in red net bags and no brand which have cost of per bags
about 3 baht. These vegetables are transported by trucks and pick-up to destination markets
which are Talaadthai, Taladsimummuang and Pak Khlong Talat at Bankok. Furthermore, They
were also sold in wholesale market where is in Chiang Mai and Chainag Rai province. Marketing
margin is 14.25 baht per kilogram which is different from retail (20 baht per kilogram) and farm
price (5.75baht per kilogram). The price’s difference showed marketing cost such as
transportation packaging labour cost. However, onions sale is associated by agricultural
cooperative.

Key words: Good Agricultural Practice (GAP), Middlemen, Marketing System, Marketing

Margin
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(1) ¥94N1INI1TSARINYUIW (Distribution Channel or Marketing Channel)

{3 = o ] =y =&

vy idumnidudiinsnfounnudiugwesnindgnia lgdui Ion nse eremuneils

1 [} o a A4 5 ar & 9 - 51 ar

nguveYAnanie sinnsgsnsmneItestunszuIums lumsinieudions sudnsluda
o = o ) 3 1)

fudm3ouin vingwnia Tdedus Inaaugatio niedlemegaamnssy mimvesyes

NRN15973 1M1 (Distribution Channel Functions) 1AL
[N ] o
1.1 SafuuazTIuINdeyannIsAnIA (Information)
1.2 ¥ofRan lunsduaiunisaain lUdadus Inadlmane (Promotion)
a1 A v 9 oa ¥ a
1.3 Andedtomisnuguinuazu3 Inmilmane (Contact)

14 Sugseuinadudmisuinisduatiudesnisvesdullan

(Matching)
] 4 ¥ £y v -
L5 1s39aesaaluissasimdunuasdolauoney  (Negotiation)
1.6 Mssanaz 193unu (Financing)
o - a9 A a E 2
1.7 FUN152A1IA09 191 AuAuTeuanIn 1Tun1e nioareiy (Risk
Taking)

F0IMINISVAS MU (Types of Marketing Channel) Usznoudiovais
szian TAun ¥89n1ImIARIANIATS (Direct Marketing Channel) MIN0TR MIIATINUNG
nanduAvInguaa 106403 Inn viedldmegadimnssy Tukuauna uazdeania
NIIADIANTIGBN (Indirect Marketing Channel) 1ol missatimiondasaivindnna Tl

8 o ¥ { * & ' &
fjlﬁ'[ﬂﬂ ﬂ?ﬂmﬁf'ﬂ‘l\]Qﬂﬁ'lﬂﬂiin :ﬁﬁ.ﬂ‘iﬂ"luﬂuﬂﬁ'l\]"uﬁi1ﬂ"§ﬂu1ﬂﬂ11 PUHIF Y



18

Y3 =
nalan

Anan : dAnlan

AMNUIIVUIY

AN ol
kA GRS
MUY

2N 2-3 yoamamistavimiedudigl Tnaus Inn

1NN FoaN1aT 1 fureiedud Tasasesiudus Ine 1dun dudnldszuuvenss

a ' A o a o & a 9/ g w o o 3/
HATWFURA 1FU IATDITIDINUANU L1BIOU 51”“@81ﬁ15ﬂﬂﬂ1ﬂﬂﬂﬁﬁ1u uadaa Lﬂuﬁu

Y

b

1 Y a ' Yy =2 2 M Y a a9 a § Ao w
FOINNWN 2 E{Hﬁﬁ‘tl‘wﬂ'mﬂﬂ'lﬂﬁﬂ ﬂaumuaguﬂnﬂ 1un5muqnmﬂmummmi

naaganed Ui uAlan wu Measswaudvinalvng Sivhedumilsaannin@eds
o 4 o <3|
Fuamdimiuga dudu
' H =y v = 1 = o = g
¥0INUN 3 JudnvioiugAnlan neudsiiedus Ina mingdmivaudiazainie
wiedumn linindeds
] { Y a ] ar ) ] = U o 1 1 g
¥0aNNN 4 Jraavierudunu e gaiilan neudeiledus Inadaulvgiu
=y 9 d‘.

[l ] v 3 a ~ J a J
ﬁummmtﬁmw ﬁ"lﬂll!lii'] ﬂu#’fmﬁuumuumauazﬂuﬁﬁmz%ws

1 4 Y a ' ar o ] 1 1 1
FINWN 5 AHAaNIBHIUAINMUTIMLIE dRrde dA1an Aeudiledus T dou

13 a ] 1 ] s
Tngiludud hinindedw uaz hidaioso




19

Al¥audmagaamnssy

9y a
HHT#

Anszaedudmi o
Rl¥audmsgaamnisy

Awan .
gAmINNITY
- AlFaudima
Amnu
gATINATY
RlFaufIn

PATNATTY

sENUFUANI .

a o ﬂ
. Awmu . d
PAANNITTY

AN 2-4 YoM UM TATIMLBAURIgATINAT T
Fn1gadmnssy munzdmsiy

Awanvidui lnoaseliungl

NN ¥BIN1AN 1
¥y a Y L] o '
FADINITUTNITVINFVIGNINBUUATHAINITVIY (¥

ee g

= 9 - ' = a =2
ﬁuﬂ'mny,amga UINTTAAAY ‘-’Hﬂfi’cl
A [ A =) ]
ATNINITLATDINDATNG
' - Y a a Y ) a g ' 2 A 9
FOINIIN 2 I’iﬂﬁﬂﬂ'lﬂﬁuﬂ'lﬂ'lul’iﬂ'5$il1Uﬁuﬂ1Y11~3Qﬁﬁ1Wﬂi‘jﬂ nﬂumnarﬁww

1 a 4 4 =] w ' ' o
gaaMnITL 1wy dudnlszinniaieciie nsedldunaan Uszianiagneaiie oz nasnoud

gunsal Wi iludy
fiof 19n19gaamnssudIu

FoaNnN 3 guanvisdudidiudumusimitsneudiie
o O EJ 1 s
uudverudIunu

' a g oA : o
Tngifludumniimsndsunlaimie waundes orgms1fauuu

] & H ¥
1Y mimqum IE]‘N‘FIU
] d‘. 9 = = 9 o o ] 9 = 9 -3
¥OINWN 4 AARAUIITUATNIU ANUIWUY ANTSAYTUATNNYATTHATIN NODY

a ] o a ] ° ' o
ue :l‘ifﬂNQﬂﬁ'lﬂﬂiﬂJ !.‘Hll'lzﬁ'lﬂiUﬂ'Ii‘!l'lﬂﬁHﬁ"}q%ﬁ'mﬂi'ill‘liﬁ']ﬂl.aﬂ 31147 1BUY q‘ﬂﬂ‘im

N W2
Msnyas Azl Moy aiu iludu



20

AWAR : 1NUATNI

d 1 A ol 1
aaavaan : wemsawsau luResit waunu wemh Wefes

P [ 1 [ ' i @
AaIAN eI pRaIAIods | WaA1v1ede WeR 1T tey AauNu
wiewth wed Tssanunlsgal yuyuamnsaiszAuimin e.a.a. uaz o.
a.n.

aaaiautlaiema : wedanuds weddesen wiewih wednlan
» d4 o
waAunamls

AN 2-5 FOINMITIATIHUIBAUAMMTINYAT

= 1 = = 3/ A o 1 =y

Fummamsinuanilududilisnvuzinmzuandanindudigl Inn
Y =Y Y { = [ 2’1 1 ar
U3 1nA 1Az AUMgATIMNITUNNMITHAAIINT5IUGATIMATIN ALY FBINIINITIA
o L] = 3/ o - ) a 3/ 4 = 1 2 d.
fimiedudimunsinyassuiludestigsiusmdudinnunainanaieg lausunaaia
¥ A ' o w A ¥ A y 4 - '
N0UNDY LA ALU 3 F2AVAD ARANEIN AAIATIDIDY HIDAAIAVILAN LAZADIATIN

Jarenn

o - a
AUIUAUNANNNNITANIA (Number of Marketing Intermediaries) wums

Y & o - 1 ) ] @ o ] 1 [
mﬁmmwmmﬂuﬂmm‘lﬂuLmazszﬂmawmmamswmwuwumaamﬂu 3 g‘].li!.‘lJ‘U

ot
=he



21

AT 2-1 M3t muasuaunanluyesmenmstas i

o o v oA @ o '« dq W v e » dg 9
FTUUMIIATIMUIN suumitasminenld | ssuunsdaimienly
o PO = aa A a
NownuAsBLUAQUAAIA | IBN1sAAEENAUNAINN | IBIABNAUNAINNES
AUNUY . \ . J 2 P
Thnnigalaoiuau | muzawhinselufun | nisehuvalawe
o & &
AN TUIUNIN lavaniig Ml
= o o W
5 e ndwaudnialau
. NNIWNGNAIILABD A , S I Y -~
fuIuAUnaN 2 WA UAIN viua NN ONQUIALY
lide
RYETRE ST
£ J ¥ 3 b Y o
ABINSATOUAQUARIA | ABINTIATOUAGUARIA | ABINMITATHAMANYY
o 4 A a @ A
Jagilszoan NNNALAZAIBTUR thunan wazlSum HazANUAAAABATT
3 = 3
TR ASVIONBANAT qum
- JFi = F a 2
- fudazainge Auduouiiouse AuAunzeie
anyuzaUA
(Convenience goods) (Shopping goods) (Specialty goods)
o [ o 3 = o 4 9
HInunazey fiswauthunan 19 Hiwurios 1¥any
o 4 A
X R AT2IANTZI0 ABINTS ammeanulunisde | werwwlumsseg uay
Tugne . 3 X - ¥
aruazanlunsye thunauazidenast | ianuianneasidum
o = J o
ithimdn gudrlunmsgeithiman | 1n

= P s
N: 8ADY 11RTIAND (2545)
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