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ABSTRACT

This research is pure research, proofing whether factors affecting demand
for organic product is substantiated or able to explain consumer’s behavior in
consuming organic agricultural products. The researcher has chosen to study this
topic as it is matched with Maejo University’s strategy and Maejo University is
well-known in agriculture perspective. In addition, the researcher teaches
Introduction to Economics so the result of the study can be integrated to the
existing and future economics course.

This study focuses on factors affecting organic products comprising of
price, taste, complimentary product, substitution product and consumer’s income.
The data collection is self-administered questionnaire to Thai and foreigner
customers in Chiang Mai and Lampang Province. The data analysis was done by
1) descriptive analysis and 2) multiple-regression analysis. Multiple regression
analysis confirmed the degree or weight of each factors including direction of
relationship (pesitive or negative).

The results show that the multiple regression equation can confirm the
relationship between demand and factors affecting it; namely, price, and price of
complimentary product is negatively offected demand while income level, taste
and price of substitution product are positively related to demand. The
predictability of the equation is 23.1% implying that the other 76.90% of demand
can not be predicted by the equation.



