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ABSTRACT

The purpose of this research was to study general information of Chiang Mai
audiences, the program’s listening behaviors of the audiences’ satisfaction towards the program,
the audience’s program content usefulness, and the comparisons among the general information,
the behavior, the satisfaction, and the program content application of the audiences in the radio
program: Prime Minister Thaksin Talks to the People.

The samples of this research were from 272 audiences in the Chiang Mai municipal
area chosen by simple random sampling. The data had been collected from January 1, 2005 to
February 28, 2005 using questionnaires. The data were statistically analyzed by using frequency,
mean, percentage, t-test, and One-way ANOVA.

The results of the study showed that the listeners were more often men than women.
The listeners who were in the age group from 31 years old had more listening frequency, listening
duration, and listening behavior in the program than those who were under 30. Audiences who
were in the primary level would have the most listening frequency in the radio program. The ones
who were government officers, state enterprise officers, company workers and students had the
least listening frequency in listening to the program.

The comparisons among the general information, program’s listening behaviors, and
the program satisfaction were discovered to be men who were more satisfied with the program
than women. Highly educated audiences were less satisfied in the program participation than
lower educated audiences. Audiences with less than 5,000 bath salary had more satisfaction in
program contents, program participation , and program image more than audiences with higher
5,000 bath salary. Audiences who had the most frequency in listening to the program, were more

satisfied in the program than the listeners who had less frequency in listening to the program.



Audiences who listened to the program for 21 to 40 minutes and more than 41 minutes until the
end of the program had higher satisfaction in the program than listeners who listened to the
program for less than 20 minutes. The thoughtful program listeners and listeners who did things
while listening, had higher satisfaction than listeners who left the radio on with no attention.

The comparisons among the general information, program’s listening behaviors, and
program content usefulness were found that bachelor’s degree students and higher degrees could
apply less knowledge on self improvement than the lower bachelor’s degree students. The
program content usefulness on entertainment was found that audiences who were in high school,
higher vocational certificate level, lower vocational certificate level, and lower level of bachelor’s
degree (diploma) could apply more program usefulness on entertainment than listeners who were
in primary level and in bachelor’s degree or higher. Audiences who had the most listening
frequency could apply more program usefulness than listeners who had less frequency in listening
to the program. Audiences who spent long periods of time listening to the program could apply
more program usefulness than listeners who spent shorter periods of time listening to the
program. The thoughtful program listeners could apply more program usefulness than listeners

who did things while listening as well as those who left the radio on with no attention.





