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ABSTRACT
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RELATIONSHIP BETWEEN MEDIA EXPOSURE AND LIFESTYLE ACTIVITIZS OF
GENERATION - X IN MUANG DISTRICT, CHIANG MAI PROVINCE
By
PATOCMPORN SRIWICHAI
APRIL 2001

Chairman: Associate Professor Dr.Wittaya Damrongkiatiisak
Cepartment/ Faculty: Department of Agriculturai Extension, Faculty of Agricultural

Business

The objeciives of this research were to study 1) mass media
exposure behavior of Generation — X people, 2) their time allocation for lifestyle
activities, and 2} relationship between their mass media exposure and lifestyle
activities.

The data was collected by means of interview schedules form 204
randomly selected samples of people, 20-32 years old and residing in Muang
district, Chiang Mai province. The data was then analyzed by the Statishcal
Package for the Social Sciences, (SPSS/PC’ ). The resulls were as follows -

Mass media exposure behavior. The most favorite media was
television (100 percent), newspaper (90.2 percenl), radic (86.8 percent), Internet,

(67.6 percent), magazine (62.3 percent), and film (49.5 percent).
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Time allocaticn for lifestyle activities and relationship with mass
media.

Waork: The percentages of the Generation — X psople working 7
days a week, © days a week, and 5 days a week were 319, 284, and 216
percent respectively. The media related to lheir working activities were telavision
{news program), newspaper {entertainment, technology, and political and
eCoNoOMmic columns).

Study: Nearly half of the Generation — X people were not studying.
For those who were, 15.2 percent studied 5 days a week, followed by 2 days a
week, and once a week, The media reiated to studying activities were television
(poiitical news, sport news, documentary, and Millionaire Millennium), newspaper

{econommic news and sport news), and the Internet {(www hotmail.com

www. hunsa.com. www.snook.com ).

Hobbies: The percentages ol the Generation — X people doing
hobbies once a week, everyday, and 2-3 days a week were 250, 18.7, and
15.7 percent. Their favorite hobbies were plant growing, pet keeping, listening 1o
music, reading, playing sporl, and waiching lelevision. The media related 1o
hobbies were television and magazine.

Community activity participatiot: 30.4 percent of the Generation — X
people occasionally participated in community activiies e.g. giving food 1o
Buddhist monks and 12.3 percent, once a week. The media relaied to
communitty activity participation were television (Krajok-hok-dan and advertising),
and radio (Dontreeseason, and local news).

Night life: The percentages of the Generation — X people going out
for night life aclivities once a week, seldom and 1-2 tmes a month were 23.5,
16.7, and 10.3 percent. The media related to their night fife activities were radio
(Midnight Runner, Dontreeseason, and advertising), followed by television and

Newspaper.
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Social life: 289 percent of the Generation - X pecple usually
gathered at a frend’s house and 14.7 percen! rarely did.

Domestic travel: 17.2 percent of the Generaticn —=X people seldom
traveled in Thailand and 7.4 percent, once or twice a year. The media related fo
traveling were television (traveling program), magazine (Tourism Authority of

Thalland, Worid Travel, Praew, and Ginaree), and the internet (www.hunsa.com ,

www.thaitour.com ).

Shopping: 42.2 percent of the Generation — X people went shopping
once a week and 157 percent, 2 -3 days a week. The media related to
shopping  activilies were tzlevision, radic, magazine, newspaper and brochure/
leaflet.

Sports or exercises: 16.7 percent ¢f the Generalion - X people
playad sports o exercised once a week, 15.2 percent 7 days a week, and 12.3
percent 2-3 days a week. Their favorite sporis or exercises were running, playing
football, swimming and aerobic dance. The media related to sport and exercise
activities were television (Inside Sport program), newspaper and magazine

{sport news}.





