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ABSTRACT

The main objectives of this research were to study factors effecting the decision -
making to distribute “Betagen Brand” pasteurized milk of retailers in Lamphun Province, ancli
suggestions on business plan to enterprise in pasteurized milk and other business. The researcher
employed a multi-stage cluster and simple random sampling technique in selecting a group of 37§
retailers in Lamphun province. A set of questionnaires were used to collect data from the sampleg
in 7 districts — Muang, Maetha, Banhong, lee, Thunghuachang, Pasang, Banthi and
Weangnonglong. One hundred percent of the questionnaires were returned to the researcher. The
collected data were, then, analyzed, using frequency distribution, percentage, arithmetic means,

\
standard deviation, and Chi-Square test through the SPSS for windows program.

The Results of the study were as follows. :

Most of the respondents were in Muang and Pasang districts, aged between
31 — 40 years old, high school education, monthly income was less than 10,000 baht, and
1 - 10 years of working experiences in the business.

The decisive factors of retailer samples towards the “Betagen Brand” pasteurized
milk consisted of the precise products relating to the retailers’ needs, reasonable prices, complete
sets of merchandises as required, hospitality of the service men, and goof recommendations to
their business. All of those factors were mostly influential to the retailer samples’ decisions to buy
goods from the company. The research found that age, education, experience n business was no

statistically significant to the decision to buy the product. However, income and distance were

statistically significant to the decision to buy goods.
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The problems of the retailer samples in buying the product from salespersons
were the unexchange of opinions with customers, salespersons visited customers anly when they
distribute goods to customers, and inconvenicnce to contact salespersons.

The production company should create distinctive feature for its product. The
product should be varied and meets the customer’s needs. Also, there should have quality control
before distributing the product to customers and salespersons should be trained well on knowledge
about the product. Maintenance of product quality, increase of volume, establishment of good

relationship with customers, exchange of opinions with customers should also be practiced.



