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ABSTRACT

The purpose of this research were to study : 1)  the personal factors influencing
consumers’ decision to purchase fruit drink in cartons in Chiang Mai Municipality,
2} the marketing factors influencing consumers’ decision to purchase fruit drink in cartons in
Chiang Mai Municipality. The researcher collected the data from 100 samples in the Chiang Mai
Municipality and analyzed them using the statistical package for social sciences, the findings
were as follows.

Majority of the respondents were 21-30 vears old, single, female with
the bachelor degree, worked as private company employee, having 5,001-10,000 baht/month
salary.

Favonte drinking 1s orange juice and they tend to drink 100% pure juice
especially Tipco and Unif brands. They bought the products from retail shops and from the
convenient stores such as 7-eleven and V shop during 2.01- 6.00 p.m. and bought just one carton
of juice

To make decision to purchase fruit dnnk in cartens, The respondents paid
attenfion fo the marketing factors in the highest level. Firstly, They concerned with the product
factor, secondly with the distribution factor, thirdly with the price factor, and finally the
promotion factors, respectively. In the product factors, the customers concerned most with the
cleanliness.

The customers concermed most with the proper price for each kind of fruit and

the content for the price factors. In the distribution factor, the sample group paid the attention on
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how close the shops are to their houses or offices. And the sample group concerned most with the
product advertisement on TV. in the promotion factor.

Morcover, it was found that the personal factors, gender. age, the various
occupations or careers, play an important role of how the sample group makes decision to buy
the cartoned juice. The difference of the gender can determune the different decision concerned
with the promotion factors. The varety of the occupations can deterrmne the different decision
concerned with not only the marketing factors but also the product factors. Different age
samples determine the different decision concerned with marketing, price and distribution

factors.



