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ABSTRACT

This study had the following objectives: 1) to know the personal and
socio-economic characteristics of the customers of Hillside Plaza and Condotel 4, Chiang Mai,
2} to study how business is run by Hillside Plaza Condotel 4 following the understanding of its
customers. Respondents were 62 customers who rented the residence section during January to
December 2005. Pre-tested questionnaire for its objectivity and content was used in the data
collection conducted in June 2006 and were analyzed with SPSS/PC program.

Results of the study showed that the respondents aged 33 years in average, had
Bachelor’s degree as highest educational atfainment and were employees of the private sector.
According to the respondents, the study showed that, the Hillside Plaza Condotel 1s good in
running its business in three aspects, namely, venue, price. services, and convenience service and

the better in giving its services.





