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The purpose of this study were 1) to study paddy nce and rice marketing,
market structure, market channel, marketing costs, marketing margins, and marke. "
efficiency, 2) to find out problems and obstacles tc marketing of the agrouiure,
cooperative, and 3) io recommend guide.inas of marketing solution.

Frimary dala were collected by means of interview schedules irom
Sanpaong Agricullurzl cooperative’'s  members, consumers, retail and wholesale
iraders as well as secondary data were searched from the statistic agricultural
cooperalive operation and audit reports. Descriptive analysis had used to analyze by
means of percentage and arithmetic mean.

The results of this study were revesled that in the fiscal year 1998-2001
Sanpatong Agriculiural Coope}atlve Ltd. provided loans to memlbers for rice growing
and bought paddy rice from members 1,818,190 1,683,467 3,157,330 and
1,337,152 kg. which were 73.90, 62.08, 66.50 and 79.91% cf the wholg paddy rice in



2%

each year, respectively. Paddy rice value was paid by debl payment, cash payment,

share capital holding and deposit in the agricultural cooperative.  Paddy rice price

payment. Paddy rice price satisfied the cooperative members. The average of paddy
rice prices, year 1998-2001 were 8.11 7.44 7.50 and 6.10 baht/kg, respectively. Rice
was sold 1o consumers, retail and wholesale traders by cash and credit in the areas of
Sanpelong district, local market in the north province and Bangkok market. The market
structure was centralization of marketing where Bangkok was the terminal rice market .

The average marketing cost of (he agricultural cocperative was rather high
2,271.20 to  3,305.48 baht/ten which correlated te  paddy rice weighty loss, asset
deperciation, maintenance and labour cost. The marketing margin, in each year
1998-2001 was 1,942.63 51897 443.38 and -636.11 baht, respectively.

Faddy rice marketing efficiency was dilferent which based on the method of
the study, such as the average was 327.15% based on the ratic between retail price
and marketing cost, and the average was 63.78 o 89.08% based on processed
paddy rice and purchased paddy rice.

The processing capacity of the cooperative rice mill had an average of 4.97
neur/day/mill which caused paddy rice storaged over the velume through the fiscal
year. The rate of rice procaessing was 825.64 kg. in average, per 1 ton paddy rice.

The agricultural cooperative’'s problems were thz high grain moislure
content 14 %, the high contamination percentage of paddy rice in the early harvesting
crop, the lacks of harvestion processing and post harvesting technology, inefficiency
of management. Farm management should be recommended to the cooperative
members and cooperative operation must be improved such as the solution of
insufficient fund, fund usage, fund providing plan. The Sanpatong Agricultural
Cooperative Ltd. should have a rice stralegy plan and create an intregration network
with another cooperatives through Provincial Agricultural Cooperatives and National
Agricultural Cooperative Federation, and also with rice exporter traders to increase rice

marketing potential.





