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ABSTRACT

The abjectives of this study were: (1) to survey behavior affecting the decision to
ptrchase handicraft products among Thal tourists in Chiang Mai province, and (2) to survey
fators affecting the decision to purchase handicraft products among Thai tourists in Chiang Mai
provinee.

A set of questionnaiwes were used among 400 Thai tounsts traveling to Chiang Mai
piovince. The collected data were analyzed by using frequency distribution, percentage,
distribution, arithmetic means, standard deviation and descriptively grouped as appropriate.

The results of the study were as follows. Most samples were females, single, aging
botween 20-40 years old. The majority of them got bachelors degree, worked as government
oificials, and hved ir the northern region. Their income was 5,001-10,000 baht per month. The
srmples visited Chiang Mar more than 3 times a year mostly for the purposes of relaxing and
traveling, They vsually traveled on the weekend by personal cars. The souvenirs they preferred to
b1y were wood products,  They spent about 560-1,500 baht a time {or the handicraft products.
The majority of the samples received the information {rom friends, and the purchase was mostly
nade at the Night Bzzaar,

Tt was found that the factor thai most affected their decision to purchase handicraft
products, whereas the products, locations, and promoiions influenced them only at a moderate

level,
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The problems concerning the purchase of handicraft products, included problems in
terms of product, price, location and marketing. The problems regarding products was that their
m: nufacturing process failed to meet the standards. In term of prices, some were too expensive
thin the others of the some kinds. Furthermore, the problems in terms of location involved
treffic, and insufficient parking spaces. Finally, they were still in need of support from both the

gcvernmental and private sectors in promotimg their products,





