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ABSTRACT

This study aimed to investigate pineapple marketing and problems encountered of
farmers in Ban Sadet sub- district, Moeng district, Lampang province. The questionnaires were
used to collect data from one hundred pineapple entrepreneurs who had been registered with the
Ban Sadet District Administration Organization Office. The obtained data were analyzed by using
percentage, mean, and standard deviation.

Results of the study revealed that most respondents were males, had an average age of 49
years, got married, and graduated from elementary school . Also, most of them grew pineapple in
their own land with an average growing area of 124 rai and with an average yield of 18 tons per
rai. On pineapple marketing of respondents, it was found that most of them sold pineapples to
middlemen and followed by direct selling before ripe and retailing, respectively. The findings
also showed that economic condition and higgling among pineapple producers and middlemen
were factors affecting sales volume most. Problems encountered was low price of yield and few

pineapple markets, respectively.



