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ABSTRACT

The purposes of this study were to investigate the following: 1) strawberry
marketing elements of farmers in Samoeng district, Chiang Mai province; and 2) problems and
suggestions on strawberry marketing of farmers in Samoeng district, Chiang Mai province. Eighty
respondents of this study were obtained by the systematic random sampling. Obtained data were
then analyzed by using the SPSS for windows.

Results of the study revealed that most strawberry growers owned 1-10 rais of
cultivated land area. They had been growing strawberry for 1-10 years with the annual yields of
2,000 — 3,000 kilograms per rai. The yields were graded based on the size of strawberries. The
strawberry growers had obtained the information on strawberry price from the middlemen who
purchased strawberries at their strawberry farms.

For the market mixture of strawberry growers, the following were found:

1. Product strawberry yields were 2,000 kilograms per rai on average. The yields
were graded and packaged in accordance with the selling methods; plastic bags and wooden
baskets were used for direct selling and plastic containers were used for wholeselling;

2. As for price in each time of purchasing, the middlemen determined the price of
strawberries. Strawberries had the top price during December and January since there were not
much yields during this period. However, most strawberry growers were not satisfied with the
price of the yields;

3. As for marketing channel, strawberry growers mostly sold the yields to local

middlemen and sold directly to strawberry consumers; and
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4. As for marketing promotion, customers generally know where and when to buy
strawberries due to strawberries growing season. Besides, strawberry growers had registered on
strawberry growing with the local government agency.

Problems encountered were rapidly low strawberry yields, unreasonable price
offered by middlemen, and high cost of production. The following were suggested: 1) strawberry
growers should group themselves for processing strawberry products in order to establish the
power for negotiating with middlemen, and 2) strawberry growers should use organic manure in

order to reduce high cost of strawberry production.



