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ABSTRACT

The objectives of this study were to investigate factors on the selection of toxic
free vegetable purchasing and problems encountered of consumers in Carrefour supermarket,
Chiang Mai province. Respondents in this study consisted of 345 customers of the suﬁermarket.
A set of questionnaires was used for data collection and analyzed by using the Statistical Package.

Findings showed that all of the respondents were female, aged 26-35 years,
married, and Bachelor’s degree graduates. They were private company employees with an
average monthly income of 10,001-20,000 baht. They had 3-4 family members.

With regafds to factors on the selection of to?cic free vegetable purchasiné, it was
found that the respondents preferred to buy the vegetable packaged in a plastic bag with a brand
on the bag. They bought the vegetables because of it reasonable price: They preferred to buy the
vegetablés packaged in a plastic bag placed on the shelf. For market promotion, they bought the
vegetables because they perceived advertisement through various media such as cutout, brochure,
and radio. For economic aspect, it was found that the respondents decided to buy the vegetable as
needed. However, it was found that politics and law factors did not effect the selection of toxic
free purchasing. For technological aspect, the respondents decided to buy the vegetables because
they were able to use credit cards for payment. For social and cultural aspects, they preferred to
cook the vegetables at home.

In the case of problems encountered, the respondents had a problem on the
product due to few kind of the vegetables to be chosen. The price of the vegetables was higher

than that of the general markets. The supermarket was far from their houses and it was
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inconvenient to buy the vegetables. For market promotion, the respondents did not perceived

public relations about the toxic free vegetables from the government sector.





