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ABSTRACT

The objectives of this study were to investigate the following: 1) consumers’
behavior on the selection of eatery service using in Sansai district, Chiang Mai province;
2) marketing factor effecting decision - making on the selection of eatery service using; and
3) problems encountered in using the eatery service. Respondents in this study consisted of 400
customers using the eatery service and they were obtained by simple random sampling. A set of
questionnaires was used as a tool for data collection and analyzed by using the Statistical Package

program.

Findings showed that more than one-half of the respondents (51 percent) were
male. Less than one-half of the respondents (37 percent) were students, 25.5 percent were
business owners and 17.4 percent were employees. More than one-half of them had a monthly
income of less than 10,000 baht, 33.75 percent of them had a monthly income of 10,001-20,000
baht, and only 4.75 percent had a monthly income of 20,001-30,000 baht. Most of them used the
eatery service twice a month and they used the service during 5.10-8.00 p.m. They usually used
the eatery service on weekend. The factor effecting the respondents to know the eateries most was
the eateries’ name sign. The respondents’ objectives to use the eatery service were to relax and
talk to their friends. The person effecting the respondents in a decision-making to use the eatery
service were the respondents themselves. Besides, food taste was also one factor effecting the
respondents to use the eatery service and they ordered 3-5 kinds of food each time of visiting the

eateries. It was found that the respondents like to eat vegetable food most.
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With regards to 7 marketing factors effecting the decision-making on the
selection of eatery service using, the respondents had a high level of their opinions on the
following: 1) food, 2) price, 3) place, 4) market promotion, and 5) personnel. They had a
moderate level of their opinions on process and physical presentation,

For problem encountered based on the 7 market factors in the selection of eatery
service using, it was found that the respondents had a high level of a problem in place, a moderate
level in market promotion, personnel, and physical presentation. They had a low level of problem

in food, process, and price.



