(3)

d’ d’ a a A Y a o
¥01599 msanauludonlduinmsgsnenguuisvestlssmay

Tuwaduneiiog saniaioe v

lﬂ’ Y 5 ar a =

YorIva uNAISUNa1 31355100

youSqan VIMIFIAUMITRAR A INVTHTEIND
4 o = a

UszsrunssumsndSam 819130 AT QUM AYON

YNANED

oo :,’ dydw s A = <2 o a =) Y a.
N3RS INNInnY s en L‘W@F’Tﬂ‘yWQQﬂTiﬂﬂﬁu(lma@ﬂ(l‘D'UiﬂTi"giﬂ%

Q

= ar

nguineyoalszrau luwadunodios Saniadosluy iNeAny uNefnyIf9a N MU Ig35 AT
PJadvlumsidonlduims Jymuazdoraneunzlumsdeonldusmsusingsfangruioves
Uszawy Tuwadunoiios JamimFoalmi $1u91 300 510 TaeldiTmsquaiesiaun’ly
. 3 o o aa 4q Yq Y v
191234 ( Non-Purposive Sampling) tazszuianalasldldsunsuduSeginieada nlalaun
A1douaz A1nNLD Aundonaz @ DsuUULIATIIN NUNANYUZYOWAB LN VADUNINT
L a a = ' A4 o o
Uszaunmseilunmsidusnisgsnengruie nazifhuwaeie Segsenite 4145 1 §1use
= Y a a o Y =
MsAnEIszAULSyaes iWuszaunnnge

dsuilavedudiunaumsaniausnis wondmingidaudidyly

o

14

Vatediuyanansontinauuinnga sesaulaun Sadodunszuauns  Jesean
= @ r'd v Y ] v o ] v Y [ a a Y [
Handua Ja7ea1ureIn1an1s3a91vie Jateamduaiunmsvie Jateaudnyaznig
MW 1az Pa3sd1us1n1 Daud 1Ay 509n9IN
° g b =) b4 a o
dwsudlymivesdeouuvuasnamiumsifonldgsivngvuie Tagialy
' ' ¢y 4 oy v o o 1 & g
nundaymawsunuaisituilymngaevuuuaeuniuanumiuasiin ndymiinily
v ¥
Jymduduusnidufadulunsidusmsgsfangruie aassnvanasgiulumsdawey
nuldaswraniavine sawdimstdanmemosudeyansenisiuaueauaisaswonal Tu
b4 a § 4 a o = ol : =] a
AUMIAAABNUILANUNS DI MINA 1AL VSENFININYUUIBAISNIZTVUMIAAMILAIY

Y wsltlsla

Y o
ﬁuwuwmam (Job Monitoring) ﬂl@x‘i‘ﬂ‘lﬂﬂﬂ?WNLLﬁZL%WﬂﬁWﬂﬂqgﬂﬂUSfﬂiﬂ‘UN PYUINTT U

U

nsssudeyauazauduntvesnisauduniseefunlsusmsedsainaue win
Yq ¥ o ' a a oy y_aa % v 1w Y YqY o
dldusnis luansadasenineanuus o miiniiwes InsAundiudala Jlausnis

asafadeindiusinioaouniwanudeyansefurthvesnui v M NvesnT A

A Y A qYYaY a 4 Y a a 1
puqld e lddlauinms @enlduSnsgsfengrinoss b/



4

Title Consumer Decision making toward Legal Service

Firms of People in Muang District, Chiangmai

Author Miss Phanthila Charutheerakul
Degree of Master of Business Administration in Business
Administration

Advisory Committee Chairperson Dr. Phusanisa Thechatakerng

ABSTRACT

The study was conducted to investigate the following: consumer decision
making toward legal service firms in Amphur Muang , Chiang Mai province; sitation of legal
business in Chiang Mai; service marketing mixed factor on legal business in Chiang Mai; and
problems encountered in the selection of legal business in Chiang Mai. Respondents in this study
consisted of 300 people obtained from non-purposive sampling. Obtained data were analyzed by
using the Statistical Package for Social Science (SPSS) for finding percentage, frequency, mean
and standard deviation.

Results of the study revealed that all respondents were male, Bachelor’s degree
graduates, and their age range was 41-15 years. They had an experience in using legal business.
For factors on service marketing mixed, it was found that most of the respondents held the
importance of staff most followed by staff, process, product, sales channel, market promotion,,
physical suggestion, and price, respectively.

For problems encountered, it was found that this business should keep standard
on time management especially punctuality on handling, appointment, and presentation. Also,
Hand to approach attorney or personnel, legal business should supposed to following progress
system of the work (Job Monitoring) of the attorney or officer who service with the user , and
attentive in doing tasks report. If the user can not contact with the attorney or officer, they can

contact with to the legal company for clear information for service user.



