(3)

d’ 4' Ld g o 3 v a = =2
¥oi509 Dasuffocnsnemannianinanemsdadnladenfny
L LY ~ LY o = =i = o
vangas szaulsznmipilotasinaw 1saseu ldamailn

R TRTRICAI R RV

1 e

Yodivaw wistlsziing gan

4 a @ a a a J

FoSgan Anmansumitiudia 11 IRTmerIanS
a J a o ~ aw

tszsunssumsnfiom TOINAATINGE A3.IN01 /15 UNU5AANA

UNAAEID

a o :/l dydw 7 A o A s '
m3ateaseiiidagiszadmednn 1) Yesdefioasmemsameafilinonenis

v A

& 2 1 =} a a = ] @ &R Q =} v
gaduludendnyine IsuseuldamaiaauundesIviveainfnuisyauilseniaiiodas
=) =Y z ﬂ'd 1 Y a P | ] =% o o =% 1
J91% 2) FontnanonszuIumIdaduladeninyine Isasou lldwmaila auuiFesIng

o A 'Y =% Qs a =
YOINNANYITLAVYTEMIAleTAT 3TN
=4 9/ o w £ 1 o T A d v X o
udeyanmsiselaglduuuaeuainvinngudled i winanulusgdu

UsematiotiasisdnueelsaSouTudmataamuunFosIny $1uau 5 enau Taun e

@ a

J o =] LG 9y a 3
VTHUIHYURA vl‘l"l‘ﬁ']ﬂﬁN DIANNITOUNT NI Lm&’t‘ﬂﬂuﬂﬁﬂfﬂ@ﬂﬂiﬁ“ 1_|5$‘If1ﬂ5‘1’l\7141]ﬂ

31191 1,087 A 1angu da0619 292 an Taeldgasfiuinves Yamane Tagtimuandiy

b4
@

ieiiu 95% uazvenldifaaNuRanaIa la luin 5% namsidved Idaen
Peasudomsmamanaiannansmsdaduludenfinuide 15a5 oulUamaiin
auuss Ity BinAnEITEaUUITE Mot RIIMIN INHanNISANEINLNTTenan 6
Y] d'd T 2 =2 v A qy 9 =2 2 A‘l ~
Y3dy NnasonIsiiendnyIne Jaedl 1) AIUQNAIMNIAITIUMTANYY Ao FeIFuves
o @ 4 1o @ o
T5a5eu WulsaSousiadansesiamiv uaziinsouwuuntluendnyal 2) drusmsuay

- i ~t J v a ' A a va a " =
amuiiveslsuSoulinanemsdaduladentinuide As Tvoslfidnmsneuiunos lsauson

v

a4 Jd a [ (Y J 7
aglndgudmsfaz Isanrna uazlignuduSmsdonInsdnifiofo gunsel Indwas

<

24

o ~ ~ 1 v a ¥ =%
IASUUA 3) AIUNTTUINMSSoumMsapuiinagamsaadulufendnuyide As 1A

=1 ~ o

[ a a 4 A a <
mazauveIndngas ImsndadeonldlunisSoumsasunaziidGouduiomsanyud

I LYY

MOUMNANINYIENeUMST 4) MuaMuLIndoNYes 1suSsulinademsdadula@snny,

] o a CYAREY) =% =% 2 o e’ci a

ap Ae Iing suidlow dotedvyeslsaSou Tadvminaasnuuazianundoudiueinis
~ 9/ L=} Y ' Y 2 =y v v A A 2N T

aorunIglumsSoumsaou 5) s lesignnmsAnyiinaneomsaaduladendnuiang

A0 ORI 1ANFITUNIENMTS 0N UNTHOUTITLAIBITUIOULALAININTTU I8 asiiszuuns



(4)

' A o R A ~ Y v w ~
AUDTIWHABUNANYUNDVIALTUY AWATUINY 6) AUNIUS TN TURNUTHAZAITHULUUIN

= [ @ oa ~ =S v A A a [ 2 = [ ar o
Nwﬁﬂﬁﬂﬁﬂﬂﬁuimﬁ’t)ﬂﬁﬂBWﬁE} AD WUITNITUHSUUININATUNITANY AnsUszdunus

v
~ =%

a ] ~ Yo o a o A
NINDUIANDITLIUA LlaznuﬂaWﬂﬁiﬁﬂu!ugu“ﬂU'Jﬂ‘UﬂWﬁLa@ﬂﬁWﬂTﬂﬂgﬁﬁﬂu

v
Ada o J

¥
Finarsailategosianue wuiladsdoeRidns wanonsdaauladdny
Ao a @ @ by ' A = ~ o a by £
nilaundugegn s Suauusn 1dun 1) FordosveslsaSeu 2) Husmsuuguuaniediunsdnu,

=] = Y @ a = oS Y a wa = 4 a o J

3) Ting sudley detieAvueslsaiou 4) Tdesl§UAn1snouNun0s uag 5) giivieiveg
o & o 2 @ 1 o Aaa a ' v o Vv = et

Tse5suaisnunazidolss Jominemsane) Yedvgesnilanswanemsaadulud wnyingd
1 { o @ ' v @ LY = 4 a § Jd
Aundedga s suaugaie laun 1) ImsdszmduiusnismisdoRuniosiu 2) 1donos

=3 = s w L4 v Y q/ = = [ @ o a d
W1 3) Umstszandunus lagindonuinauss  4) In1sdszmdunus Inefudnivey
TsaiSou uaz 5) iinAny1gui I wuzi

A Adaa a T v a = = 1 ~ a a
’CTE)‘VHJ'E]‘Vl'ﬁ‘WﬂG\'E)ﬂ'i%‘lJ’JuﬂTiﬁﬂ’dui%m'ﬂﬂﬂﬂ‘ﬂﬁﬁE]Iiﬂ!ﬁﬂuiﬂﬁmﬂuﬂﬁWu‘Ll'l

@ 2 s

¥
woelnyuenindny1seaulsenatsa I Fna N UAULINAILA IR UTUTBIN TS AR T U 19T

wd’l'd‘dnq zwslﬁ A Y d o vV @ L4 4y Ada a
AU ﬁamamwaiwusm £10 W/UDY IUS‘H’J/LLNH‘W‘U HAZBITULUUSUUD ﬁa‘nmm'ﬁ‘wa

v

u’z’ A Ay 4 o ] a y Ada a ;’ [
11‘!‘1114?{131% AD W/UDI DIVITYUHILUUD L!agiﬂj‘ﬁ"]/uqu‘U ﬁ@ﬂuﬂﬂ'ﬁWﬁ‘lum‘l«!ﬁSW\ﬂﬂ’J']N
o A ' () a v A daa a R Y] ~ A o a o
ilullql a8 Wa/LLY E‘L’ﬂﬂi@q HATHW/UBY ﬁﬂﬂuﬂﬂﬁ“ﬂiuﬂluﬂ@ﬁﬂWﬁ‘ﬂ‘ﬂgla'ﬁ)ﬂlﬁUuﬁqu‘ﬂlﬂﬂ

o
v ow

aow fio woal QUnAses uazles uazdudadule fio wennl WAles uazdinases



()

Title Influence of Marketing Communication Factors on Decision
Making for Studying at Lanna Polytechnical College

Author Mr. Prasit Suerdong

Degree of Master of Arts in Communications

Advisory Committee Chairperson Associate Professor Dr. Wittaya Damrongkiattisak

ABSTRACT

The objectives of this study were to investigate: 1) marketing communication
factors effecting decision-making to be enrolled at Polytechnic Lanna school of vocational
certificate students; and 2) media effecting decision-making process in choosing to be enrolled at
Polytechnic Lanna school of vocational certificate students.

A set of questionnaires was used as a tool for data collection administered with a
sample group of students enrolled in vocational certificate level at Polytechnic Lanna school,
Chiangmai province. The respondents consisted of 292 out of 1,087 students obtained by using
Yamane calculation formula (1967) ; with the reliability determination value of 95 percent and an
error must not be more than 5 percent. Results of the study revealed the following:

With regards to marketing communication factors effecting decision-making to
be enrolled at Polytechnic Lanna school of vocational certificate students, the following 6 main
factors were found : 1) standard of quality education school uniform; 2) buildings and school
location the school had adequate computer laboratories and the school was located near shopping
malls and hospitals and the school also had a repairing service center for mobile phone, electrical
appliances, and automobile ; 3) teaching and learning process — appropriateness of the curricular
programs, provision of media production for classroom activities, and students who graduated
from the school could be employed by entrepreneur ; 4) school environment — the school had
strict rules and regulations, nice landscape, and readiness in term of structures used for teaching
and learning activities ; 5) educational expenditure — the school provided reasonable tuition fees
and students could postpone tuition fee payment ; 6) public relations and guidance service - the
school provided the services on educational guidance, public relation through internet, and

selection of fields of the study.
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Considering all of the sub-factors, it was found that the following had a height
level of influence in decision-making to be enrolled in the school : 1) school reputation ; 2)
educational guidance service ; 3) ruler and regulations of the school ; 4) computer laboratory ; and
5) beautiful school landscape, respectively. For factors having a low level of influence in
decision-making to be enrolled in the school were : 1) public relations through local newspaper ;
2) school and sport uniforms ; 3) public relations through musicians ; 4) public relation through
school alumni ; and 5) suggestions of students of the school.

In the case of media effecting the decision-making process to be enrolled in the
school of the respondents, it was found that the first three medias effecting the decision-making
process on each stage were as follows: 1) perception stage- this was through siblings, brochure
and guidance teachers; 2) interesting stage- this was through siblings, guidance teachers and
brochure; 3) confidence creation stage- this was through parents, guardians, and siblings; 4) need
for choosing major field of the study stage- this was through parents, guardian, and siblings; and

5) decision-making stage- this was through parents, siblings, and guardians.



