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ABSTRACT

The objectives of this research were to study: 1) the organizations’ characteristics in the
Northern Region Industrial Estate; 2) the purchasing policies of photocopy machines the in
Northern Region Industrial Estate; and 3) the relationship of organizations® characteristic affected
the decision. In this study, the data were collected from purchasing officers who worked in the
Northern Region Industrial Estate. This research employed questionnaires to collect the data
from 74 industries and analyzed by a means of a statistical program.

The results showed that most of industries were jewellery industries, leather industries
and construction industries. These industries had a medium business size, had carried out the
business for 7-10 years, had 1-3 photocopy machines, used Cannon photocopy machines, and
used the photocopy machines that had ISO 9000 certificates.

The level significant in purchasing photocopy machines were found in the product sector
(high level), price sector (high level), place sector (middle level), promotion sector (high level).

In regard to the degree of the important criteria, the analysis of the relationship between
the business types and the decision was found (p<0.05). Business types had a relationship with
the purchasing decision in the place seéctor and promotion sector. The number of officers had a
relationship with the purchasing decision in the price sector and promotion sector. Time to carry
out business had a relationship with the purchasing decision in the product sector, price sector,

place sector and promotion sector. The number of photocopy machines had a relationship with the

purchasing decision in the product sector and promotion sector. The ISO 9000 and ISO 14000




(6)

policies had a relationship with the purchasing decision in the product sector, place sector and
promotion sector. Low price policy had a relationship with the purchasing decision in the place
sector in regard to ISO 14000. Finally, products made in the country policy had a relationship
with the purchasing decision in the promotion sector but this did not have a relationship with the
purchasing decision in regard to the overall policies.






