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ABSTRACT

This research was aimed at investigating the distribution channel of sainamphung
oranges, of farmers in Fang district, Chiang Mai province. Also, the study involved investigating
the challenges that may arise through the process of distribution before the products eventually
reach into the hands of the consumers.

Respondents in this study consisted of 320 sainamphung orange growers obtained by
quota sampling. Data were obtained from the respondents and then analyzed by using the
Statistical Package for the Social Science program (SPSS/PC).

Results of the study revealed that most of the respondents were male of 41-51 years of
age and elementary school graduates. They had 6-10 years of orange growing experience and they
had 1-10 rai of orange orchards. They had an average annual income of 100,000-500,000 baht.

Most respondents sold their yields to middlemen because they could perceive
information about the price and amount of yields to be purchased immediately. There was a
highest level of importance in the selection of middlemen based on familiarity and
trustworthiness. For respondents who directly sold their yields to consumers, they had a highest
level of importance in the availability of investment sources quality of sainamphung oranges and
a skill in market finding. Respondents who sold their yields to middlemen had a high level of
problems in being taken advantage, lacking of market information and pricing. Besides, they had
late service and a problem on constant fluctuation of the product price. Respondents who directly
sold their yields also had a high level of problems in transportation, yield price, transportation

cost, marketing, and limitation of selling places.



