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ABSTRACT

The objectives of this study were to investigate: 1) behavior and factors effecting
the selection of agro — chemical product purchase of farmers in Sansai district, Chiang Mai
province; and 2) problems encountered in the selection of agro — chemical product purchase. A
set of questionnaires was used for data collection from 318 farmers living in Sansai district,
Chiang Mai province.

Findings revealed that most of the respondents were male, 49 years old on average,
and elementary school graduates. They earned an income from the agricultural sector for 4,683
baht per month with an average household income of 8,711 baht per month. Their production
status was an agricultural producer. Based on the respondent behavior on the selection of agro —
chemical purchase for the purpose of rice growing, it was found that they purchased agro-
chemical products in general agro-chemical product stores. Their important reasons for the
purchase were thrift and inexpensive price. The respondents stated that they decided to purchase
the products by themselves. Besides, they preferred to purchase the products in an amount that
they required. They bought the products once a month. Results of the study also revealed that an
increase of agricultural yields effected agro — chemical product purchase.

Based on personal and marketing factors effecting the selection of agro — chemical
product purchase of the respondents, it was found that sex, age, income, educational attainment,
product, price, and distribution channel had an effect towards agro-chemical product purchase.
Meanwhile, sex, age, educational attainment, income, and market promotion had an effect
towards the places selling agro-chemical products. Sex had an effect towards the reason to

purchase agro-chemical products. Besides, rapidness, immediate problem-solving, product, price,
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distribution channel, and market promotion had an effect towards the reason to purchase agro-
chemical products. Thrift and inexpensive price, sex, income, product, distribution channel and
market promotion had an effect towards the reason to purchase agro-chemical products. High
quality of agro-chemical products with a small amount of using each time, sex, age, and income
had an effect towards the reason to purchase agro-chemical products. Receiving suggestions by
friends using the products, product, price, and distribution channel had an effect towards the
reason to purchase agro-chemical products. High return of yields per rai, income, price
distribution channel, and market promotion had an effect towards the fertilizer to be purchased.
Income and market promotion had an effect towards the herbicide to be purchased. Promotion
had an effect towards pesticides and disease killers to be purchased., Age, educational attainment,
product, price, distribution channel, and promotion had an effect towards those who decisive to
purchase agro-chemical products. Sex, educational attainment, and price had an effect towards
each purchase. Lastly, product, price, distribution channel and promotion had an effect towards

time span or frequency of agricultural product purchase.



