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ABSTRACT 

This study was conducted to investigate: 1) decision-making on the purchase of 

electrical appliances of consumers in Muang district, Chiangmai province and 2) marketing 

factors related to the decision-making on the purchase of electrical appliances. The sample group 

in this study consisted of 400 consumers purchasing electrical appliances. A set of questionnaires 

was used for data collection. Obtained data were analyzed by using the Statistical Package to find 

frequency, percentage, mean, and standard deviation. 

Results of the study revealed that most of the respondents were male, 26-35 

years old, diploma / higher-vocational certificate holders, and private company employees. Their 

an average monthly income was lower than 10,000 baht and they stayed at home. 

Based on satisfaction of Maejo University staff towards article affair 

management, the following were found in a high level: product, staff, and process. However. The 

following were found in a moderate level: physical appearance, location, distribution channel or 

service, and communication. For the decision-making on the purchase of electrical appliances of 

the respondents, the following were found in a high level: product, price, distribution, and market 

promotion. People who advised the respondents to purchase electrical appliances were shop 

clerks. The electrical appliances that the respondents usually purchased was fluorescence lamp 

and their objective was to repair. The respondents themselves had the influence to purchase the 

electrical appliances. They had no fixed time to purchase the electrical appliances and they 

purchased it at the electrical appliances shops. They inquired people who used the electrical 

appliance before purchasing it and they used cash in the purchase. 
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It was found that there was a relationship between personal factors and the 

decision-making to purchase the electrical appliances and factors on the product, distribution 

channel as well as market promotion. Personal factors included sex, age, educational attainment, 

occupation, monthly income, and residence pattern with the significance level of 0.05. Also, there 

was a relationship between personal factors and the decision-making to purchase the electrical 

appliances and factor on price, Personal factors included age, educational attainment, occupation, 

and residence pattern with the significance level of 0.05. However, it was found that sex and 

monthly income had no effect on the purchase of the electrical appliances of the respondents with 

the significance level of 0.05. 


