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ABSTRACT -

The objectives of this study were to explore: 1} marketing strategies of longan
cake OTOP product in Baan Hong district, Lamphun province; 2) marketing factors effecting the
purchase of longan cake of people in Baan Hong district; and 3} problems encountered in the
purchase of longan cake of people in Baan Hong district. The sample group in this study
consisted of 384 people purchasing longan cake at the longan cake market, Baan Hong district,
Lamphun province. A set of questionnaires was used for data collection and analyzed by using
the Statistical Package.

Findings showed that most of the respondents were male and 15-20 years old.
Their highest educational attainment was high school or vocational terificate. They had a
monthly income of less than 5,000 baht. Marketing mix factors having a hight level of an effect
on the decision-making to purchase Longan cake were product, price, and distribution channel.
However, the marketing promotion factor was found at a moderate level. The respondents
perceived that problems encountered in the purchase of longan cake was at a moderate level in
terms of product, price, distribution channel, and market promotion.

With regards to the hypothesis testing, it was found that the difference in sex,
age, educational attainment, and monthly income had an effect on the difference in the decision to
purchase longan cake base on marketing mix factors (product, price, distribution channel, and

marketl promotion).
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