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ABSTRACT

The objectives of this study were to investigate the following: 1) socio-
demographic charracteristics of the respondents in terms of age, level of education, and income;
2) behavior of media perception; and 3) communication factor effecting uniform dressing of the
students. A set of questionnaires was used for data collection administered with 204 female
students dressing inappropriate student uniform.

Results of the study revealed that the respondents were 20 years old on avarege
and more than one-half of them (52%) were second year college students. More than one-half
(58%) of them were in the faculty of Communications. They had an average monthly income of
7,330 baht. It was found that most of the respondents (74.50%) perceived news about student
uniform fashion through individual media such as friends, relatives, and lovers. This was
followed by mass media such as magazine, television, and website, respectively.More than one-
half of them (67.60%) purchased student uniform at the market fair in front of Chiangmai
university. Most of the respondents purchased 2-3 pieces of the uniform per visit and they
purchased it less than once a month (52.90%).

In the awareness stage on the process of desicion making, senior students were
found to have a high level of influence whereas friends were found in the interest stage.For the
alternative evaluation and desicion making stages, it was found that the respondents did it by
themselves.

Communication factors effecting the behavior on uniform dressing behavior of
respondents were as follows: 1) reasonable price; 2) purchasing convenience; 3) creation and
difference; 4) image building; 5) needs for freedom of the respondents; 6) changes of student

uniform fashion; and 7) culture of short and fit student uniform fashion, respectively.
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Top ten sub-communication factors effecting the behavior on student uniform
dressing were as follows: 1) reasonable price of a student uniform; 2) variety of new products; 3)
product promotion such as buy two gets one; 4) negotiable price; 5) need for freedom in dressing;
6) unique dressing; 7) convenient car park; 8) products are continually developed; 9) fasion meets

needs of the respondents; 10) immitation the fashion of favourite movie stars or singers.





