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ABSTRACT

The objectives of this study were to investigate: 1) socic — economic
characteristics of LPG using in Chiangmai province and 2) problems encountered and suggestions
on LPG using. A set of questionnaires was used for data collection administered with 100 LPG
clients. Obtained data were analyzed by using the Statistical Package for the social sciences:
SPSS/PCT

Results of the study revealed that most of the respondents were male, 30-39
years old, bachelor’s depree graduates, private company employees, and married. They had an
average monthly income of 10,000 - 20,000 baht and they used the 1,500 - 2,000 CC. automobile.
Their car’s years of service were 3-4 years and it consumed the LPG for 3,001 - 4,000 baht per
month. For factor on product influencing the decision-making on the selection of LPG using, it
was found that it was worthwhile and safe compared with the rate of fuel waste. For factor on
price, it was found that the price of LPG tanks was approprate. For distribution channel, the
parking area was convenient and adequate for clients. For market promotion, the LPG station
provided fast service with courteousness, and be able to answer questions related to LPG. For
personal, it was found in a high level of all levels. The respondents placed the importance of sub-
components such as courteousness, etiqueite, and neat dressing of staff. There was a high level of
image; the respondents placed the importance of tool readiness and modemn equipment. Also,
there was a high level of process; the respondents placed the importance of an appropriate

arrangement of utilization areas.
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For problems encountered, there was a low level of problems in using the
services of the LPG station in terms of: product, price, distribution channel, market promotion,

staff, image, and process.





