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ABSTRACT

This study was conducted to investigate: 1) the selection process of credit for
client accommodation of Krung Thai Bank Ltd. (Public), Maesariang Branch, Mae Hong Sorn
Province and 2) problems encountered in using the service. A set of interview schedules was
used for data eollection administered with 201 clients of Krung Thai Bank Ltd. (Public},
Maesariang Branch.

Finding showed that most of the informants were male, 41-50 years old, married,
lower than bachelor’s degree graduated, government officials, and state enterprise employees.
There range of monthly income was 40,001-60,000 baht. Most of the informants used the eredit
for aceommodation because they had inadequate capital. They perceived the information about
the credit for accommodation through staff of Krung Thai Bank Ltd. (Public), Maesariang
Branch. The informants had information about the credit for accommodation (interest rate and
qualifications) before making decision to use the service. They had a high level of satisfaction
with the service and were able to repay the debts. Besides, they obtained the service on sales
promotion such as fumniture purchased project and fixed interest rate. The informants also
suggested acquaintances to use the credit for accommodation. They also wanted to use the
service again.

As a whole, the informants placed the importance of price and service process at
a moderate level. However, distribution channel, market promotion, physical appearance were

found at a low level, Besides, they placed the importance of staff at a lowest level.



