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ABSTRACT

This research aimed to study the behavior in using business advertisement services
of businessmen in Chiang Mai, factors affecting their selection of using business advertiscment
services, and their opinions on adjustment trends of local advertisement businesses. The data was
collected by means of interview schedules from 136 samples of businessmen and analyzed by
using the SPSS for Windows.

The results revealed that 59.6% of the businesspersons were females, 40.4% were
males, 51.47% were under 30 years old, 64.00% held a bachelor degree, and 32.4% were business
Oowners.

The study of opinions on the adjustment of the local businesses revealed that most
businessmen thought that the businesses have been going well and continuously gaining high
profits as the direction of advertising businesses have been influenced by the government’s small
business promotion policy. The trend of selection of using local advertisement businesses will be
in a particular area such as media preparation, advertisement creation, advertisement planning,
etc. due to high expenses. It was also found that most businessmen in Chiang Mai choose to
directly contact the producers rather than via the complete-cycle agencies. Therefore, local
advertisement companies are first alternative in advertising goods or services as they are believed
to be able to improve in quality, administrative management, personnel and technology to be able
to reach standards and compete with the central advertisement companies. In terms of quality,
Iocal advertisement companies have to keep important data due to the risk of copying and future
advertisement works will have to be created more carefully. Tactics of planning to use
advertisement media will be more complicated and marketing research will play an important role

in establishing differences in competition of local advertisement companies. Higher competition
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among local advertisement companies will lower service costs and budgets for buying media will
be used more economically.

In terms of behavior of using advertisement services, it was found that most of the
businessmen in Chiang Mai use advertisement services for the purposes of disseminating
information about their products, services or the activities of their organizations, creating
competition in products or services, reminding customers of their products, and establishing good
tmages of and loyalty to products or organizations to encourage more buying of products and
services. Their problems in using advertisement services were high service costs and
unsatisfactory quality of the work.

The factors affecting the selection of using advertisement services were good
procedures of work presentation, cheap service costs, capable workers, and ease of contact.

From the study, it is obvious that different types of business gave different
importance to different factors when selecting to use services of advertisement business. They
chose to use services of advertisement businesses which have been efficient and suitable to their

products or services.





