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ABSTRACT

The objectives of this project were to study: 1) the cooperative members
information perception of the media for public relations of the Saving and Credit Cooperatives
Bank for Agriculture and Agricultural Cooperatives Limited; 2) the utilization of the information;
and 3) factors related to their perceiving and utilizing of the information. Four hundred samples of
the study were the Bank for Agriculture and Agricultural Cooperatives employees who were the
Saving Co-operative members, working in 22 provinces. Questionnaires were used for data
collection. Information perception and utilization of the information were analyzed by using
WMS. The related factors were analyzed by using Chi-square. Data were analyzed by using
SPSS/PC+ for windows program. Resulis of the study showed the following:

For information perception, most of the members perceived information from all
kinds of media at a low level (WMS. = 1.93, S,.D. = 1.082). Website was the media that the
respondents used most, yet the perception was at a moderate level (WMS. = 2,87, S.D. = 1.363).
Other media were newsletter (WMS, = 2.80, S.D. = 1.283) and persons (WMS. = 2.64, S.D. =
1.313), respectively. Media that the respondents perceived less were automatic answering
telephone (WMS, = 2.25, S.D. = 1.224), cell phone text messages (WMS. = 2.14, §.D. = 1.226),
and the cooperative reports (WMS, = 2,02, S.D, = 1.228), respectively.

For information wutilization, the overall information utilization was at a modetate
level (WMS. = 3.13, S.D. = 0.721). The media the respondents used most and was at a highest
level was the media for dividend information (WMS. = 3.80, S.D. = 0.950). The media that the
respondents used at a moderate level were the information about loan (WMS. = 3.22, S.D. =
0.899), perceiving rights of the owners of the business (members) (WMS, = 3.22, S.D. = 1.001),



(6)

deposit, allowance of family members to be allied members (WMS. = 2.96, S.D. = 0.909), and
benefits for members (WMS. = 2.75, S.D. = 1.012).

Social factors such as age, educational attainment, years of being the
cooperatives member, and services used were significantly related to information perception (p =
0.05). However, gender was not related to information perception. In addition, level of perception
showed that perception from person, newsletter, website, cell phone text messages, automatic
answering telephone were significantly related to level of information utilization (p = 0.05).
However, perception from business reports was not significantly related to information utilization
(p = 0.05).

Policies recommendation for cooperative media are as follow; 1) improvement
of form, content to be interesting, up-to-date, and useful for the cooperative members; 2)
application of popular system such as Facebook and Twitter; 3) having public relations section
together with service minded personnel; 4) improvement of the ICOOP system for public relation

knowledge exchange; and 5) continue media efficiency monitoring.



