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ABSTRACT

This study was condueted to explore: 1) behavior on the selection to use the
services of stand-alone ground coffee shop of consumers in Muang district, Chiangmai province
and 2) problems in using the services. A set of questionnaires was used for data collection
administered with 400 consumers using the services of roast and ground coffee shop. Obtained
data were analyzed by using the statistical Package.

Results of the study revealed that most of the respondents were female; single,
21-25 years old, bachelor’s degree graduates, and students. Their average monthly income was
5,001-10,000 baht. Based on an average mean score of market factor effecting behavior on the
selection to use the services of stand — alone roast and ground coffee shop, the levels of lowest,
low, moderate, and highest were not found. However, there was a high level of factors on the
seleetion behavior 1o use the serviees of stand-alone roast and ground coffee shop. This
comprised the factors on: product, price, distribution channel, market promotion, personnel,
physical appearance, and process. The following were reasons to use services of stand-alone
roast and ground coffee shop: test of coffee, reasonable price, diversity of manue, test of other

snacks, location, and good services.



