(3)

Foideq nagNEMIAMATBIANIUNENNATAT
Tuaduneios SanTasosIn
Sodifeu wngfanning uaalye
#mﬁmm Ui gInvuniudia M3 NUTHIIgIne
Yszsmunssumsiinfinm 919130 AT.0A HEHY
unAaLe

g S @ ] o
msfnuniilifaguszasiiednunagninsaarauazilywiglassaves

) o o

@ o o r o o o
aoungnada) luvasunedios sandadoddnl Taohusiusudeyannmsdunivel

9

Asgneunmssiuau 14 uvs uazdoyasinmsasunuuaeunugldusmssiuan 400 51e
@ - - e =1 and o
udniimsdnnigddeyalaoldlilsunsudinszidoyansadaduiegl adafiunly

a s 1 i 1 P 1 P
ApszvdoyalAun msusnuennud sijovaz Annde asduioasuuinasgy
' e o o o [ 1
wavInmMIAnuInuanuneuade luuadunedios Tan dadesua
4 L] w o Ad @ @ o aa e o P N o
daulvgidluls momnadaduvviinnndatihouazadindaiuuy ludisivn daddae fnrs
Wal¥usnsluna 09.00 u. wazdalduinislunar 20.00 u. Bdunldusnisaedu 0-30 au
¥ S 1N o a d 1 1
sw'AindsAeideu 100,000-500,000 1 uazdilszasumsanumeiiada i ngdume
= e = ar a o ar 4
edeymas 40 1l antunmeausa sumsany luszaulSyanasdatunnemans lag
AlFunsdm Ingidlumemils oryszning 2030 1 eamnmTda szaumsdnuilSyeng
ar oo i a o
UsznoueFngndramSeminnuuiim fiswldmdsredou 5,001-10,000 um szinnda’
Aa o o = - ar ¥ - ar @ 1 = L
nieihnivuinisAegiy siemsnlfuimsfenisaseinui Isana 1l :renarhnly
] »
uimailualsziife 16.01-21.00 u. M ldemdslunisinlduiamsdenss 101500 1
o ¥ o vl n’: ] | 4 AMaa a [ @ o el ¥ o
anudlumsulduimsagh 1 adsdeidou defiiontnadenmsdadiuludenlduinis
e o 'ul; ] ey as ] = =
anuneadaine aomineglndunasinnerdouazazaindemsiaumaniduing
& - ¥ar - ¥ o o - 1 ]
AldusmsiinniensudeyannnuiinuuninnTagizmsuenndnihndein
WenlTemivusgaunnudingiiuilisodiudlszaunianisania
fusenounsuasdlduimsldnnuddyegluszduun dauilymuasgilassafinuegly
ar W o e oo J o o
szauthunas dvsudeirusuuznagninmssaialunisdnuniselidedl anwmeinadal
o o o 1 4 @ e P o dg
asimnihnagninsadiennuuanaran 1§ Tassuduusafianiuneruadadld
o A o ¥ & w  dd a @ a ¥ v o e
anudidgne fodvdundadausninarsinmnunsuniunazlinnumisuludmandusiuag

- A \ 1 ﬂ'l I -
UINT FamusnaeyauesranNudeinisuazyvasisnnuiuleldundlyuims1a



)

ailedvdusinn adsimstimuasim TaoRrsanduyu quaistiuuasaANuauvegaung
o & = g U 1 o ] v
oA maniun fuanasnaseglndunasguen awrsoveuvu ldhuazazaindenis
wunanlfuimsvesdiduims Jessdmmsduaiumsama asIdanudngiums
- = [ g o o & o & ad 1
Uimsnugua laelddeluns Tawanlsznduiusodianian laommzismsvennan
1 4 o = = A o < o Aad =4 = ¥
thndein flefedruynains arsdrdadanislidaamndilszdriiderdos inawg
anuannsaazanuinnglumssnn lsammiznie uasyannssnlumsivusnisuasil
- dao o o a ¥ o 4 o g o o
Wnlenisndad edednnszuoumsiiuins mslidaumndilszdmacanar 24 ¥ Tuwauaz
¥ = = o 9 ar o o o« s
nsguUMs IR Mslianuazansaswazgnaesdaeu dededwnimdnvoivesnsdng
= o o o o9 ¥ o o T = o
asimslSulpaiannasunenadad iiflulssmounadaivualng uazlinisianis
Funadeunimonmidiiguamuasanumuizay esesfunsmniduiasuazaing

anuiameleundlduSmnnnhiqa



(5)

Title Marketing Strategies of Animal Nursing Homes

in Muang District, Chiang Mai Province

Author Miss Warulchanapat Sreanounchai
Degree of Master of Business Administration in Business
Administration

Advisory Committee Chairperson Dr. Aycoth Yooyen

ABSTRACT

This objectives of this study were to investigate marketing strategies and
problems encountered of animal nursing homcs in Muang district, Chiang Mai province.
Interview schedule were used as tool for data collection from 14 animal nursing homes and the
data of customers were collected from 400 samples by using questionnaires. The obtained data
were analyzed by using the Statistical Package for finding frequency, percentage, mean, and
standard deviation. The analyzed result of the study had revealed the following:

Finding of the study revealcd that most of animal nursing homes were the
hospital with accommedation and clinic with no accommodation. Most of them opencd at 09.00
a.m. and closed at 08.00 p.m. Averagely, most of them had 0-30 customers per day. Their average
monthly income was 100,000-500,000 baht. Majority of animal nursing home owners were
males, an average age of 40 years old and held bachelor’s dcgree in Veterinary Science.
Regarding customers, results of the study showed that majority of the customers were single,
female, 20-30 years old, holding bachelor’s degree, and being cmployed. The incomes of these
customers were 5,000-10,000 baht per month. Most pets brought to animal nursing homes were
dogs in which the popular services were treatments of common diseases. Customers usually used
the services of animal nursing homes around 04.01-09.00 p.m. The averagc service charge per
1 visit was about 101-500 baht. Customers preferred to select the animal nursing homes that were
located near their houses. The source where they knew or obtained information about the animal
nursing homes was from acquaintances.

it was found that animal nursing home owners and customers placed the
importance of marketing mix factor at a high level. Problem on services affected the respondents

at a moderate level. For suggestions, the animal nursing home owners should use different
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strategies in the marketing mix to make customers recognize the valuc and distinction of their
services. Various products and services should be done as a priority that can create confidenec
and cope with needs of customers. In the case of price, the animal nursing home owners should
set service rates based on cost, competition and reasonablc price. For locality, the animal nursing
homc owners should choose to stay in bustling business arca with easy to be found. For market
promotion, the animal nursing home owners should place thc importance of quality services to
impress customers, resulting in words of mouth. For personal factor, the animal nursing home
owners should have full time well-known vetcrinarian who are very compctent in medical
treatment. As a whole, they must have service mind and love animals. For the service process, the
animal nursing home owncrs should provide 24 hours scrvices with quick, accurate and clear
steps. For physical evidence, the animal nursing home owners should develop their business to be

an animal hospital that provide good quality scrvices and greatest satisfaction to most customers.





