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ABSTRACT

Abstract of special problem submitted to the Graduate School Project of Maejo University 1n
partial fultillment of the requirenients for the degree of Master of Business Administration in

Business Administration

FACTORS AFFECTING DECISION MAKING OF USING INTERNET IN INTERNET
SERVICE SHOPS IN LAMPHUN MUNICIPALITY,
LAMPHUN PROVINCE
By
WATCHARA CHAIPOTHI
MAY 2003

Chairman: Associate Professor Jarat Kayai
Deparment/Faculty: Department of Agricultural Business Administration and Marketing,

Faculty of Agricultural Business

The objectives of research were to study the tactors atfecting decision making of
using Internet in Intermet service shops in Lamphun Municipality, Lamphun Province. This
research studied the conditions of users, problems and demands of Internet users. The research
used the questionnaires for collecting data from 384 Internet users of 21 Internet service shops by
accidental sampling method, and all of questionnaires were refurned completely. The data were
analyzed with the use of the Statistical Package for the Social Sciences (SPSS).

The results revealed that the Internet users were a group of students, female, with
age between 15 - 19 years old in senior high school. The Internet users used Internet for 2-3 years
at Internet service shops. They used the shops irregularly because of the unimpressed service and
the unprofessional staff to suggest how to use it. Personal computers were out of date and a number
was had not enough for the Internet users. The Internet users went to the shops irregularly, during
04.01 to 08.00 p.m. and spent about 30 minutes to I hour each, I to 2 times per week. Chat was the
most favorite application, followed by using Internet for entertainment, astrology, super star news,

games on ling, searching and download programs such as mp3, songs, multimedia.
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The factors affecting to decision making of using Inlernet service shops at  a
moderate level included service, price, place, promotions, and at a include high level: personat
factors and other factors. The following factors affected decision making using Intemet service
shops: the amount of Personai Computer had enough to use, up to date, air-time rate, traftic, private
partition, discount coupons, suggestions, staffs, suggestions on how to use Intermet and
entertainment,

The problems of using Internet were service — slow speed, price — unstable air - time
rate, place — narrow space, communication — non distribution of discount condition leatlets,
personnel — the unprofessional statf.

The demands of user included devices — the speed of Intermet connecting, price -
lower air - time rate, place — atmosphere in Internet service shop, promotions — varieties of

promotions, personnel — developing knowledge and skills of Internet service shop’s staff.





