(3)

CLELY nOARTSNMSIaeN 15USn1sgane lsususeAuaNa?

Tuduneilos saiadoslnyveninneanivirainy

Yofiiou wEImiosun Hiuaslay
vorl3gan UIMIsFInauMMImdia 13U N
tszmunisumanline 019150 A5.Qulin w0

vy ¥
@ Ao

oo s A = - ¥ a
msasensiilidngiszaen 1) efnumganssylunmisidenlgusms lsausy
szaueuanludunedios Sadadua lniveninveuiiviznne 2) efaulamiluns
idonlfuims Tsasusedmuanludunadios dwmindoslnivesinrouhivirialng
- ¥ 1 ]
Aldoyalunisenuiaiaiifie Wovoufivanidwinlsssuauanluduneoiios danda
a ' e 4 d 9 ¥ o w a ' ¥
Foalny s1uau 400 au FunudeyalasnisFunuaeuaiy dideyaundmizi laely
Tsunsunnadd
9 ' « o P - ' = d
Raouuvuasuniwdiulniilumevge Falio1yizndne 20-25 U dide
o a A o ar = g i v o 1
msny luszdulsganes Todntluminnuuiin Hswldmdvasnoudndl 10000 vm
= &g L] e
uazligiidnieglunimmileo
Jasodrumsaain 1Run Aundasauat d1usia funissasimie Aums
dudSunseaia Auyans MudnylznIINon MIazAIunIzYIUNsTszAun i yAe
. . &
nsdatiulaegluseaumnnvianua
@ ot - o = & ¥ = 3 A A
wnneunvIs InvzanduludonlFuinis Tssmsuawaues TaviiNeu

[ o ° o o o = g 1 a ] ar
A dwuzd fdaguszasdlums@unisfoienoudion TavnnizyiafwaSuas

«
o

Y - ] 5 a &~ 9 = A Yy
21MAY 2-3 IABUADATINAZ2-37U ‘l]gl'dElfﬂ‘]i'ﬂiﬂ']ii]']ﬂﬂ‘]\ﬁﬁqu'iﬂiﬂﬂﬂﬁﬁ amideuauvoya

VINAUTIAYAN UALFITERUKINIATIATAR

w o ar

Jedudauynna anuwa s1gldaeien nazszdaverdnianuduwusiy

- [ = ar [Y] el [
mstaenldgsne lswsuszavmuanlusimiadosing

Jasudmudrmnisaain 1dun aundadusl d1u5101 Aun1svasimi
Aumsduaiumseaia AUyANa AIUADEUTNINNILAIN UAZAIUATEUIUNIS

@ o da ) = [y ar o 1
mwduiuidumsidenlduimsgsfswsuszdumuanlusimiadoa v



C)

Title Behavior on the Selection of Three Star Hotel Service

Using in Muang District, Chiangmai Province of Thai

Tourists

Author Miss Hathaichanok Nirundomchai

Degree of Master of Business Administration in Business
Administration

Adyvisory Committee Chairperson  Dr. Puscnisa Thechatakerng

ABSTRACT

This study was aimed to explore: 1) behavior on the selection of three star hotel
services using in Muang district, Chiangmai province of Thai tourists and 2) problems in using
the services by the Thai tourists. A set of questionnaires was used for data collection
administered with 400 Thai tourists staying at the three star hotels. Obtained data were analyzed
by using the Statistical Package.

Findings revealed that most of the respondents were female, 20-25 years old,
bachelor’s degree graduates, and company employees. Most of them had domicile in the North of
Thailand. It was found that physical appearance, process and market factors {(product, price,
distribution channel, market promotion, and personnel) had a high level of the importance
towards the decision-making to stay at the hotels. The respondents were advised by their friends
and decided to stay at the hotels by themselves. Their purpose was to visit Chiangmai during
weekend; once per 2-3 months, 2-3 day per visit. They had inquired their acquaintances about the
hotels before making the decision and usually used credit cards for room payment. It was also
found that there was a relationship between the selection to used the hotel services and personal
factors (sex and monthly income). Besides, there was a relationship between the selection to used
the hotel services and market factor: product, price, distribution channel, market promotion,

personnel physical appearance, and process.





