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ABSTRACT

The objectives of this study were to investigate:1) behavior on second — hand
electrical applianees purchase seleetion of consumers in Muang district, Lamphun province and
2) market factors effecting the purchase selection of the consumers. A set of questionnaires was
used for data collection administered with 400 consumers purchasing second — hand electrical
appliances. The sample group members were from Nai Muang, Baan Klang, Moeng Nga, and
Makkherjae sub-districts.

Results of the study revealed that most of the respondents were male, 21 — 30
years old, single, bachelor’s degree holders. Their monthly income was 10,001-15,000 baht on
average. Most of the respondents had explored the information from friends before making the
decision to purchase second — hand electrical appliances most. They purchased television and
placed the importance of Panasonic brand most. They purchased second - hand electrical
appliances because they wanted some more electrical appliances. Also, this was based on the
benefits in using electrical appliances. Most of the respondents purchased electrical appliances at
second — hand electrical appliances shops since it had plenty kinds of electrical appliances
products. The respondents preferred to purchase the products on week-ends, at 1.00 to 5.00 p.m.
They made their own decision to purchase the products and with less than 3,000 baht in cash.
After using the products, they were satisfied with it. Their previous electrical appliances were
kept for using in the future. However, it was found that most of the respondents did not make a
plan to purchase second — hand electrical appliances in the future. Some respondents made a plan

to purchase Sony Electrical appliances most.
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Markct mix factors had a moderate level of an influence on the purchase of
second-hand electrical appliances. There was after sales services such as free product checking
and product delivery services. Brand, modem product, price, interest rate, price label, and unique
product were found to have a high level of an influence on the purchase of second - hand
electrical appliances. Also, the following were found to have a high level of influence:
distribution channel, convenient transportation, parking lot, product arrangement, shop
atmosphere, and shop assistant.

As a whole, the respondents had a moderate level of problems in the purchase of
second — hand electrical appliances. There was no market promotion during special festivals,
customer contact through different, communication channels, and public relation. Price problem
was found in a moderate level. Credit card could not be used for payment and the product quality
did not conform to its price. The problem in market mix was found in a moderate level. The
products could not be returned in the case of any problems, shop assistants’ dress and etiquette
were inappropriate. Besides, shop assistants did not know well about the products and they were
dishonest to their customers. Product problem was also found in a moderate level. That was,
there was no product guarantee after sales and diversity of products (type, brand, size, color, etc.).
The problem in place was found in a moderate level. The following were found: product display
was untidy, parking lot area was inadequate, shop was small, and opening and closing time

inconvenient for customers to use the services.



