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ABSTRACT

The objectives of this study were to: 1) explore Maejo University news
perception of Chiang Mai people; 2) compare images of Maejo University, Chiang Mai
University, and Payap University; and 3) explore media having an effect on images of Maejo
University. A set of questionnaire was used for data collection administered with 119 sixth year
secondary school students in Chiang Mai. Interviews were conducted with 4 guidance teachers
and 4 students’ guardians.

Results of the study revealed that more than one-half of the informants (53.8%)
were female and 17 -18 years old. Most of the informants were 2.51-3.50, 1t was found that the
informants wanted to pursue their study at Chiang Mai University, Maejo University, and Payap
University, respectively. Those who were Mathematics-Science program students wanted to take
engineering courses as the priority where as Arts program students wanted to take humanities
social science courses. The top three media which the informants perceived about Maejo
University news were friends, guidance teachers, and the university website, respectively. The
contents that they perceived were curricular programs, educational expenses, location of Maejo
University, convenience in transportation, academic services for societies and communities,
research papers and innovations, respectively. The presentation methods of the media about the
three universities were: general news about the universities; comparison of the advantage and
disadvantage points; and university visiting,

With regards to images of the three universities, as a whole, it was found that
Maejo University and Payap University had good images whereas Chiang Mai University had
very good images. The good images of Maejo University had been found as follows: research

papers, arts and culture promotion, the whole images, curricular program and educational
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management, academic services, and quality of Maejo University graduates, respectively. The
very good images of Chiang Mai University were found as follows: the whole images arts and
culture promotion, quality of Chiang Mai University graduates, research papers, curricular
programs and educational management, and a good image in academic services, respectively.
The good images of Payap University were found as follows: curricular programs and educational
management, the whole images, arts and culture promotion, research papers, quality of Payap
University graduates, and academic services, respectively.

The following were sub-very good images of Maejo University: Prominent local
culture and tradition promotion, provision of educational opportunities for local people. This was
followed by sub-good images: organizational culture, e.g. initiation ceremony and application of
research to problem solving and local material value adding, respectively.

Top five of media having an effect on the image of Magjo University were
website, exhibition, senior students, guidance teachers, and the university journal. Top five
contents of the media having an effect on the images of Maejo University were: organizational
culture, social services, working performance of students and teachers, academic activity
announcement, and dissemination of research papers and agricultural innovation, respectively.
The presentation methods having an effect of the image of Macjo University were: demonstration
(e.g. agricultural learning), presenter (various fields of specialists), and presentation of Maejo

University historical background.



