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ABSTRACT

This qualitative study was conducted to investigate: 1) the selection of fresh
market service using of Baan Tonyang consumers, Phichai sub-district, Maung district, Lampang
province and 2) problems encountered in the selection of fresh market service using. The sample
groups in this study were 400 people using the service of Baan Tonyang fresh market. A set of
questionnaires was used for data collection and analyzed by using the Statistical Package.

Results of the study revealed that most of the respondents were female, 21-30
years old, single, and students of lower than baehelor’s degree. Their monthly income was lower
than 10,000 baht and they spent money for about 100-200 baht per visit. They mostly purchased
vegetables and fruits at the market and usually used the fresh market serviee during 5.01 and 9.00
p-m. They used the service of fresh market every day. With regards to market mix, the
respondents placed the importance of quality and standard of the products in the market. The
price of the products could be bargained. The location of the market was appropriate and the
sellers were clean and the service was fast.

For problems encountered, the following were found: barrier in eommunieation
with sellers, the market was untidy, the product display was untidy, lost of properties, and unclean

food.



