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ABSTRACT

This study was condueted to explore: 1} savings behaviors of Maejo University
staff, Chiangmai and 2} marketing factors having an influence on their savings. The respondents
in this study consisted of 428 Maejo University staff in Chiangmai. Obtained data were analyzed
by using the Statistical Package for the Social Sciences program. Results of the study revealed
the following:

Most of the respondents were female, 31-40 years old, single, and bachelor’s
degree holders. Their year of service was 5-10 years with an average monthly income of 10,000-
15,000 baht. They camed an average extra income of less than 5,000 baht per month and their
average monthly expenditure was 5,000-10,000 baht.

Regarding savings behaviors, it was found that most of thc respondents saved
money for 10-20 percent of their incomes. Most of them used saving account service for their
financial security, medical treatment, and emergency. They used the service of financial
institutions and savings cooperatives. They perceived news/information about savings through
financial institutions and friends,

For marketing factors having an influence on savings of the respondents, thc
following wcre found at a high level: price, physical appearance, place, product, personncl,

process, and market promotion, respectively.





