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ABSTRACT

The objective of this independent study was to explore needs for plastic injection
service of customers and corporate customers of JJ Mould Limited, partnership. An in-depth
interview was used for data collection administered with 18 informants living in Thonburi; 3 were
corporative customers and another 15 were general customers. Descriptive statistics was used for
describing general characteristics of informants. Percentage, frequency, and standard deviation
were used for the statistical treatment. Besides, t-test was used for hypothesis testing. results of
the study revealed the following:

Based on the 7Ps market mix having an effect on needs for plastic injection
service of the informants, it was found that personnel factor had a highest level in terms of: 1)
politeness, operational skills and suggestions. This was followed by: 2) operational process
factor-careful operation in all steps; rapid and punctual delivery; and operational monitoring, 3)
location factor-convenience and rapidness in travelling; easy to find the factory because it had
information bays, the structure’s color, and location was near the product distribution spot, 4)
product factor-quality products and standard production process, 5) communication component
factor-rapid contact of the company; can be contacted through many channels, e.g. e-mail and
facsimile and public relations, e.g. word-of-mouth, 6) pricing factor-appropriation between price
and products; fairy negotiation, and 7) physical evidence factor-products were systematically

stored; security; the factory had wide working area.
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Based on the Maslow's Hierarchical Theory of Motivation, it was found that
safety needs had a highest level . This was followed by: 2. esteem needs, 3. physiological needs,
4. belongingness and love needs, and 5. self-actualization needs, respectively.

Based on the hypothesis testing, it was found that pricing factor had an effect
on needs for plastic injection service of a bigger entrepreneurs (number of employees >10) which
was more than that of the smaller one (number of employees < 10). It was also found that
operational process factor had an effect on needs for plastic injection service of entrepreneurs
which had been doing its business for a long time (more than 10 years) This was more than that of
a new one (less than or equal to 10 years). According to result of hypothesis testing, JJ mould
limited, partnership should emphasize a marketing strategy on pricing for a bigger entrepreneurs
by using seasonable and attractive pricing. It should develop and improve its operational process,

which attract the entreprencurs to do its business for a long time.





