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ABSTRACT

The objectives of this study were to investigate: 1) demographic characteristics
and dressing of female tecenagers, 2) behavior in exposure to media and decision making to
purchase fashion clothing; 3) communication factors affecting the decision making to purchase
fashion clothing; and 4) affect of the purchase of fashion clothing on the purchasers, their family,
and the society. A set of questionnaires and interview were used for data collection administered
with 174 upper secondary school female students in Muang district, Chiangmai.

Findings showed that all of the informants were female, 15-19 years old,
Mattayomsuksa 4-6 students of government and private schools. Their monthly allowance
was 20,001-30,000 baht. The informants dressed themselves to meet their needs on independence
and new experiences. Most of them dressed themselves in accordance with current fashion.
The informants perceived fashion clothing through internet 2-3 times per month. This helped
them in the decision making to purchase fashion clothing. They preferred to purchase fashion
clothing at the occasional market in front of Chiangmai University. They purchased it 2-3 times
per month, 2 pieces each. It costs about 500-1,000 baht. They also preferred to purchased T-shirts
and shirts based on its quality and reasonable price.

Regarding communication factors affecting the decision making to purchase
fashion clothing of the informants, it was found that they perceived information through internet.
The message sender was face book product sellers. They presented popular products by photo
posting and acting by Korean models which interested the informants. Besides, the seller
presented content about selling place, price, and product styles. The informants evaluated the

product by themselves based on its reasonable price, product styles, shop decoration, product



6

showing. For the decision making stage, it was found that friends and product sellers had an
effect most. After purchasing the products, the informants were satisfied with it and usually
advised their friends to purchase the product. 1f the product did not match them they would not
purchase it again.

1t was found that the difference in incomes had an effect on the decision making
to purchase fashion clothing of the informants. That was, those having a high income tended to
consume information about fashion clothing which was more than those having a low income.
However, those having a moderate income or low income preferred to compared prices of the
products in various shops. Meanwhile, those having a high income could decide to purchase the
product easily and rapidly. In the case that those having low income were not satisfied with the
product, they preferred to find some accessories to match the product whereas those having
a moderate or low income preferred to give the product to others.

Purchasing fashion clothing made the informants still have solving since the
expenses on fashion clothing did not include in the informants’ allowance. Besides, it was found
that the purchase of fashion clothing did not have any effect on the informants’ family. This was
because their family could support, accept, and understand them. 1t was found that most of the
informants did not financial problem. For social affect, it was found that dressing culture was

changing. Besides, current fashion clothing was inappropriate with Thai climate and culture.





