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ABSTRACT

This study was conducted to investigate : 1) behaviours in credit cards using of
consumers in Muang district , Nan province and 2) marketing factors effecting credit cards using
of consumers . A set of questionnaires was used for data collection administered with 400
consumers. Obtained data were analyzed by using descriptive statistics —frequency , percentage ,
mean and standard deviation. Likert Scale analysis and F-test were also used for thc hypothesis
testing.

Results of the study revealed that most of the respondents used credit cards at
least 5 times per month. They spent money for credit cards using for less than 5,000 Baht per
month on average. They used credit cards because of fce free for being a member application and
yearly payment free. Their main objcctive to use credit cards was to use it in an emergency case.
They made a decision to usc credit cards due to the bank pursueation. They usually used credit
when purchasing high price products at department stores a supcrmarkets.

Factors effecting credit card using included : price — fee free for being a member
application and yearly payment free ; process — clear questions answering and problem solving ;
physical appearance — safety in credit card holding ; place — plenty of shops accepting credit cards
; personnel — call center staffs are polite ;promotion — premium and score accumulating ; and
product — conditions in member application are not complicated. Besides, it was found that there
was no difference in marketing factors effecting credit card using. Based on age, the following
factors had a different cffect on credit card using : product , place , personnel , process , and

physical appearance. It was also found that there was a different effect on credit card using based
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on the following factors : sales promotion , personnel , and physical appearance. Also , there was

difference in terms of the following factors : price , place , and physical appearance.





