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ABSTRACT

This study was conducted to investigate the consumers’ decision-making process
on the purchase of processed sea food in Ton Lumyai market, Muang district, Chiangmai
province. A set of questionnaires having a reliability index at 0.960 was used for data collection
administered with 400 consumers. Obtained data were analyzed by using the descriptive statistics.
Frequencies, percentage, mean, standard deviation, t-test, and F-test were used for the statistical
treatment.

Results of the study revealed the following: the perception stage-most of the
respondents were influenced by the seafood taste at a highest level, the information seeking
process-most of the respondents perceived the information through television and they familiar
with seasoning baked sliced fish; the alternative assessment stage-the standard recognition by the
Food and Medicine Organization was the factor used for the assessment which was found at a
high level. Besides, it was found that respondents purchased processed seafood immediately after
getting suggestions. They purchased it for their food based on quality of raw materials. Most of
the respondents perceived that they themselves had a highest level of and influence purchase
processed seafood the respondents placed the important on new nutrition when they purchased it.
They purchased processed seafood contained in a plastic bag with the size of 110-300 grams. The
respondents purchased processed seafood twice month on average (100-500 baht). Most of them
purchased it at general shops. After purchasing and consuming processed seafood, the

respondents were satisfied with it. Besides, they were satisfied with storage time span and
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ingredient label of processed seafood. The respondents still kept on consuming processed the
scafood since it was convenient to purchase it. Market faetors had a high level of an effect on the
purchase of processed seafood: product-taste of processed sea food; price-reasonable price;
distribution channel-selling places were consentient to be accessed; and market promotion-these
were premium, and price reduction.

It was found that sex had an effect on market faetors in the decision that
making to purchased seafood but there was a statistically significant difference between product
and market promotion factors. Also, marital status, educational attainment, and occupation had an
effect on market factors in the decision-making to purchase processed seafood but there was a

statistically significant difference from price factor.





