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ABSTRACT

The objectives of this independent study was to explore the marketing mix
factors affecting consumers’ choice of using guest house services in Muang district, Chiang Mai.
The sample group in this study consisted of 384 tourists. A set of questionnaires was used for data
collection. Obtained data were analyzed by using descriptive statistics for finding frequency,
percentage, mean, t-test and analysis of variance (Analysis of Variance: Anova).

Findings showed that a number of female respondents was equal to that of male .
The respondents were 29-39 years old. They were single, bachelor’s degree graduates, and
company employees. Their domiciles were in Asia and they a monthly income for 15,000-21,000
baht. They perceived guest house information through internet and decided to use services of
guest house. The factors on market mix effecting the selection of guest house services at high
level were physical appearance, price, personnel, and product, respectively. For physical factor,
the following had a high level of an effect on the selection of guest house services were: safety ,
good structure , and good atmosphere ,respectively .For price factor , The following had a high
level of an effect on the selection of guest house services : reasonable price , cash and credit
could be used for service charge , and clear various service charges , respectively. For personnel
factor, the following had a high level of an effect on the selection of guest house services:
hospitality, politeness, and competency in foreign language, respectively .For product factor, the
following had a high level of an effect on the selection of guest house services: cleanliness,

internet service, and electrical system, respectively.
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Based on results of the study, the guest house entrepreneurs should always
develop marketing strategies such as the difference of services. This could cope with needs of
tourists. Regarding the physical appearance, it must always be clean and have a strict security
system. For price, it should be appropriate with the room size. For personnel, training on
hospitality should be held for them. For product, intemet and the electrical system should always

be checked. Also cleanliness of the rooms is important.





