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ABSTRACT

The objectives of this study were to explore effecting the Qquality of Car
Conditional Sale Credit Service of Thanachart Bank Public Co.,Ltd. in Muang District, Chaing
Mai and its quality. A set of questionnaires was used for data collection {Cronbach’s Alpha =
0.914) administered with 400 clients. Obtained data were analyzed by using descriptive statistics.
Frequency, percentage, mean, standard deviation, t-test, F-test were used for the statistical
treatment.

Results of the study revealed that most of the respondents were male, 31-40
years old, married, bachelor’s degree graduates, and private company employee. Their average
monthly income was 100,000 — 200,000 baht. They obtained s sum of car conditional sale credit
for 200,001 — 400,000 bath with 72 payment installments. As a whole, there was a high level of
market factors effecting the decision-making to use the service of car conditional sale service of
the bank. The market factors included product, price, personnel, and market promotion. For
service process on the presentation of physical appearance and service channel, the following
were found: product-there were diverse credits which met needs of clients.; price-there was an
appropriate installment; personnel-they were friendly; market promotion-there were gifts in
various special occasions, e.g. calendar, notebook, pen, glass, etc.: process-there was a standard
service and continual development.; physical appearance-the place was clean an big; an service
charmel-the location was convenient to be accessed. Regarding the quality of can conditional sale
service of the bank, it was found that, as a whole, there was a high level of quality in all aspects as

follow: physical appearance, service reliability, responsiveness to need of clients, an human
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relationships, It was also found that the bank staff were neat, polite, an reliable. They could be
responsive to nee of clients since they paid attention to clients.

Based on the hypothesis testing, it was found that sex, age. Marital
status, educational attainment, and monthly income had an effect on the car conditional sale credit
service. However, occupation had a statistically significant difference on an effect of the car
conditional sale credit service. Besides, it was found that market factors (product, service channel,
personal, presentation of physical appearance) had an effect on the car conditional sale credit

service. (statistically significant level at 0.05)





