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ABSTRACT

This study was conducted to explore: 1) needs for car hire purchasing service and
2) market factors effecting ear hire purchasing service using of consumers in Muang district,
Chiangmai province. The sample groups in this study were 175 brand new car purchasers and 175
second hand car purchasers. A set of questionnaires with a reliability value of 894 was used for
data collection.

Findings showed that the respondents wanted the bank to inform the result of
credit approval 3 days after the credit petition was done. They wanted a sum of car credit for 90
percent of purchasing or estimating price with a low interest rate. Regarding to information
communication about services of the bank, the respondents wanted the communication via internet
most. They wanted the documents to be hire purchasing information sclf-checking. The
respondents who information via the information service center most. In contrast, those who
wantcd to use the second hand car hire purchasing service wanted to check the information via
intemnet most. Regarding to credit payment channel, the respondents wanted the bank to add credit
payment channel by bank account charging most. Most wanted additional information was
personnel credit informed by the credit personnel. For after service using, the respondents who
wanted to use the brand new care hire purchasing service wanted concemed personnel to wam
about the extension of car tax most. However, those who wanted to use the second hand car hire
purchasing service wanted concemned personnel to warn about credit payment most. In addition, it
was found that product and price factors had a highest level of an effect on the decision-making to

use the car hire purchasing service.





