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ABSTRACT

This study was conducted to investigate: 1) exposure to information about
Digital Communication curricular program of Maejo university and 2) marketing communication
factors and decision making to further study in Digital Communication major, Maejo University.
A set of questionnaires was used for data collection administered with 178 Mattayomsuksa six
students in Chiangmai province. Besides, an in-depth interview was conducted with 84 first and
second year college students of the Faculty of Information and Communication, Maejo
University. Results of the study revealed the following:

Most of the Mattayomsuksa six student respondents (73.6%) were female. They
were 17.2 years old on average and their domicile was in the North of Thailand. More than one-
half of the first and second year student informants (53.6%) were female and they were 19.1 years
old on average. Most of their domiciles were in the North of Thailand. 1t was found that the
respondents perceived the information about digital communication through and individual
whereas the informants perceived it through an individual whereas the informants perceived it
through internet at home. They perceived the information for 1-2 times per month. The respondents
and the informants perceived about the curricular program of Digital Communication.

Regarding marketing communication factors having an effect on the decision-
making to further study (awareness stage), the following were found: 1) needs of the respondents
to further study in digital communication since it met their needs; 2) duration of the application to
further this field of study was longer than that of other universies; and 3) this field of study was
new in Thailand. The message senders having an effect on this stage were that the Faculty of

Information and Communication used multimedia for the presentation techniques. Meanwhile,
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effective media in this stage was internet in the context that the respondents were in-between
seeking places to further study.

The following were marketing communication factors having an effect on the
decision-making (interesting stage): 1) needs of the respondents or the curricular program met
their needs; 2) the building appearance attracts the respondents; and 3) this field of study is new
in Thailand. The message senders having an effect on this stage were that the Faculty of
Information and Communication used multimedia for the presentation techniques. The effective
media in this stage was internet in the context that the respondents liked digital communication
and it truly met their needs most.

The following were marketing communication factors having an effect on the
decision-making (confirmation stage): 1) needs of the respondents; 2) schooling expenses wete
inexpensive compared to other fields of study; and 3) teaching staff were knowledgeable,
respectively. The message senders having an effect on self-analysis the presentation techniques
was the comparison on advantage and this advantage among preferred fields of study. The
effective media in this stage was the respondent/informants themselves. The context in which the
respondents were seeking for a university to further their study and they also compared fields of
study which they preferred.

For the decision-making stage, the following factors were found: 1) needs of the
respondents or the curricular program met their needs; 2) changes and progress as well as market
need; and 3) convenience in travelling to the university, respectively. The message senders having
an effect on this study were students themselves, the presentation techniques was the comparison
on advantage and disadvantage of each field of study based on the current trend. This must be
able to be responsive to needs of workforce market. The effective media in this stage was the
respondents themselves in this context, they had analyzed the curricular program and found that
they would be able to make use of this field of study for their future career.

For those who did not choose to take Digital Communication major, it was found

that they were Mattayomsuksa six students. This was because they were not interested in this field

of study.





