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ABSTRACT

The main purpose of this research was to analyze factors influencing the
demand for non-farm credit of customers of the Bank for Agriculture and Agricultural
Co-operatives Wiangpapao Branch, Wiangpapao district, Chiangrai province who obtained
non-farm credit for non-farm job investment and expenses on service and commercial jobs.

The data were collected from 400 randomly selected samples of customers who
have obtained non-farm credit. Frequency, percentage, the coefficient of correlation analysis
and the Multiple Linear Regression analysis were used in this research.

The findings revealed that the interest rate of the Bank for Agriculture and
Agricultural Co-operatives influenced the demand for non-farm credit for service jobs while
the interest rate of the Bank for Agriculture and Agricultural Co-operatives and profits from
service and commercial transactions influenced the demand for non-farm credit for commercial
jobs.

Profits from service and commercial transactions significantly affected the
demand for non-farm credit at a confidence level of 95%.

Complicated procedures and regulations for obtaining non-farm credit were

the most frequently found problem (186 customers or 46.5%).



