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ABSTRACT

The objectives of this study were to explore: 1) demographic characteristics and
behaviors of Paszo magazine free copy readers; 2) identity creation process of the Paszo
magazine free copy; and 3) problems eneountered in the identity creation of the Paszo magazine
free copy. Data collection was done by using a sct of questionnaires administered with 120 Paszo
magazine free copy readers. Besides, in-depth interview was conducted with 4 concemned
personnel on the preparation of the Paszo magazine.

Results of the study revealed that more than one-half of the informants were
male (51.70%). Their age range was 21-69 years old (36 years old on average). Their edueational
attainment was bachelor’s degree. They did own business with a monthly income of 25,000 baht
on average. They read all contents of the magazine. Regarding the organizational structure, there
was opinion exchange conforming to the magazine image and objectives. That was, suggestions
about tourism data through pictures, operational coordination and advertisement. The magazine
was designed to develop and compete with others based on quality production and increased
pages to cope with increased customers. The prominent ereation included the magazine size and
image, paper, and consistent photos. However, there was a limitation in photo taking due to
weather condition. Growth performance of the magazine eould be observed through magazine
stalls, acceptance, and sale volume. The goal of this magazine was to be an alternative for
Chiangmai visitors. Target groups of the magazine were tourists and white eollar employees.
Competitors of the magazine were other tourism magazines in Chiangmai. Thus, the Paszo
magazine had to keep its identity and target groups. Its creation of differentiation included
magazine size and photo taking, The main content presentation included tourism, arts, eulture,
and contents sclection based on one coneept. The magazine was well accepted since there was

customer contaet through telephone, letter, postcard, and magazine subscription,
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Paszo is a northern dialect referring to an exclamation. The Paszo magazine is an
alternative for readers to read. Main components of the magazine are contents, pictures, and
design. The goals of this magazine were to keep its quality and access target groups. The
organization of Paszo magazine carried out its task based on brotherhood. Content presentation
of the magazine is consistent with needs of readers. The magazine’s income was from sponsors
and its subscription members. The strength of this magazine was its configuration, art paper, and
photos. However, their weaknesses were the following: few magazine stalls, not much content
presentation, size of the magazine, and income inconvenient carrying,

Based on opinions of the magazine editor, this magazine was produced to meet
needs of readers or target groups. Presented information should be complete and different from
other magazines. The marketing and advertisement section must place the importance on
customer care taking. Meanwhile, the arts section must always develop itself to cope with the

rapidness of technology changes.





