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ABSTRACT

This research had the following objectives : (1) know the personal data and social
characteristics of One Tambon One Product Proprietors in Sansai district, Chiang Mai Province,
(2} analyze the Management and Marketing Practices of OTOP Proprietors. Respondents were 52
Proprictors by systematic random sampling. By survey method, questionnaire used was tested for
its objectivity which had 0.89 values. Data collected in April to May 2005 were analyzed using
SPSS program for PC Computers.

Resulis showed that majority of the respondents were females. age of 52 years in
average, tinished elementary education, and members of Housewives ~ Association. Through the
association the respondents had regularly contacted with the government sector for at least seven (7)
times and received technical information in entrepreneurship for at least eighi (8) times in year
2004 .

Analyses of the data also revealed that the QTOP Proprietors (n Sansai district
have acquired skills and knowledge that conform to Principles for small scale business such as
product pricing and channel distribution. However, in terms of product adverlisement or

promotion, the OTOP proprietors lacked the basic marketing skills.



