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ABSTRACT

This research was conducted in order to study: 1) the individual attributes and
implementation characteristics of broiler production; 2)}levels of problems and needs on
production and marketing of broiler raisers; and 3)difference in problems and needs on
production and marketing of broiler raisers in different farm sizes. Study respondents consisted of
131 broiler raisers in Amphur Muang in Petchaboon province. Using a pre-tested questionnaire
form, data was collected and analyzed by Statistical Package for the Social Science software
(SPSS/PC"). Results of the study were, as follow:

Almost all broiler raisers (94.65%) were hired contract workers and most of them
(72.52%) were males at an average age of 42 years old with 51.91% having completed the fourth
grade. They owned their lands (95.42%) and allocated an average land area of 11.50 rai for
broiler raising. Most of them had an average of 3.86 years experience in raising broilers. The
respondents were contract farmers of Betagro Company (49.62%), Snack Foods Company
(28.24%) and Saha Farm Company (22.14%). Average number of broilers raised was 6,048.24
birds/batch with each batch providing an average income of 42,442,75 baht for the raisers. The
gross income was calculated at an average of 228,997.10 baht/year. A majority of the broiler
raisers had small-size farms (63.36%), followed by medium-size farms (21.37%) and large-size
farms (15.27%). Broiler raisers usually took an average of 45.31 days to raise broilers for the
market or an average of 5.41 batches per year. Most boiler raisers (82.26%) had a chicken bam
with an average raising area of 548.50 sq. m. More than half of broiler raisers (60.30%) have
applied loans for broiler raising. Many of them (89.31%) had ever contacted either an extension

officer or a livestock officer for at least five times per year because they believed that the
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technology of broiler raising needed to be improved all the time. As most broiler raisers were
involved in contract farming of a company, extension officers werc usually sent by the company
to provide advice to the broiler raisers and supervised their production.

As for the problems encountered on the production and marketing of broilers, most
broiler raisers (95.42%) often had problems on broiler feeds, however, they were able to solve
these problems by themselves. Meanwhile, a majority of the broiler raisers (70.99%) had low
levels of marketing problems. Comparison of production and marketing problems in broiler
raising among different farm sizes showed no significant difference (P < 0.05), which meant that
all farm sizes had similar low problems levels on broiler production and marketing although a
trend showed that small-size broiler farms had more serious problems.

Further results of the study showed that many broiler raisers (93.89%) had low-
level needs of production (X = 1.72), which meant that they needed lesser external assistance.
Fittingly, almost all broiler raisers (99.24%) had low level of marketing problems (X = 1.04).
Comparison of problem levels among different farm sizes showed significant difference (P< 0.05)
between the levels of production and marketing needs of broiler raisers. Analysis of variance of
the two groups using Scheffe method showed that small-size farms (X = 1.84) had need levels
that were significantly different with the large-size farms (X = 1.55) and medium-size farms
(X = 1.52). Meanwhile, there was no significant difference between the large- and medium-size
farms. No significant difference was also found (P < 0.05) among marketing needs of various

farm sizes, which x=1.00to 1.07.





