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ABSTRACT

The objectives of this qualitative and quantitative study were to: 1) analyze
conditions of the conditions of the competition in dog selling business; 2) explore behaviors and
needs of target groups; 3) investigate marketing factors; and 4) construct advantage in the
competition. This study consisted of 2 steps: 1) Quantitative study — the sample group in this
study were 400 dog purchaser in Muang district, Chiangmai province obtained by simple random
sampling with the level of reliability at 95% and a set of questionnaires with the level of
reliability at 0.900 and 2) Qualitative study — data were obtained through an in-depth interview
conducted with 5 dog selling entrepreneurs having more than 50 dogs on their farms and they
were obtained by purposive sampling. Data inspection used for the qualitative study was
conducted by using 2 methods of methodological triangulation: data and inspection and data
collection.

For results of the quantitative study, it was found than most of the respondents
were female, less than 25 years old, single, students, and undergraduate students. An average
monthly income/allowance was 10,001-20,000 baht. Most of them stayed in a single house with
one dog. The respondents fed their dogs with commercial feed and they spent money for their
dogs for 501-1,000 baht per month on average. Most of them brought their dogs to veterinarian
clinics when it was ill.

Regarding behaviors on dog purchasing of their breed dog purchasing. They
preferred to purchase Pomeranian breed because it was cleaver and tame. Most of the dogs which
they purchased was 5,000-10,000 baht in pricc. Most of the respondents made the decision to

purchase dogs by themselves. They purchased it because they felt lonely and need a friend. They
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purchased dogs on the farm. They looked for data related dogs through internet and cash was
used for payment. It took the time to make a decision to purchase a dog within one week.

As a whole, factors influencing the decision to purchase a dog were found at a
high level. Product was found at a highest level. This was followed by price, market promotion,
and place.

Regarding results of the qualitative study, it was found that there were 3 female
and 2 female entrepreneurs. Two of them were elementary school graduates and the rest was
bachelor’s degree holders. They had been running the business for 6-12 years and eamned an
income for 400,000-800,000 baht per year. All of them did not register on dog farm. For market
competition of the entrepreneurs in Muang district, Chiangmai province, it was found that there
was a high level of investment of competitors customers and suppliers had a high level of
negotiation power. However, the competition in replacement product had a low level of
competitive power but there was an increased level of competitive advantage, the enirepreneurs
the strategy of differentiation e.g. increased quality of dogs and interest in the product. The
following were strategies for competitive advantage: 1) business growth can be possible by using
market penetration method; 2) seeking for new market groups through internet; 3) after sales
service should be practiced; 4) market research should be conducted continually; and 5)

construction of alliance of dog selling entrepreneurs.
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