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ABSTRACT

This study aimed to explore: 1) marketing factors having an effect on brand
royalty of customers towards Belgian beer product and 2) problems encountered and suggestions
related to brand royalty of the customers. The sample group in this study consisted of 100
customers drinking Belgian beer in Muang district, Chiangmai province. A set of questionnaires
was used for data collection and analyzed by using the Statistical Package for Social Sciences.
Percentage, mean, and standard deviation were used for the statistical treatment.

Results of the study revealed the following: 1) Most of the respondents were
male, 31-40 years old, bachelor’s degree holders, and firm owners with an average monthly
income of 30,000-40,000 baht, 2} The respondents preferred to drink ‘Hoegaarden’ Belgian beer
most due to its good taste and they drank it once a week. Their friends took part in the decision-
making to purchase Belgian beer. 3) The following were marketing factors having an effect on
brand royalty of the respondents: product - quality met needs of the respondents; price — quality
of the product was consistent with its price; distribution channel — the respondents placed the
importance of food shop; and market promotion - the respondents placed the importance of
information perception from their friends and 4) The respondents were satisfied with the quality
of Belgian beer and its price and they would suggest their relatives or acquaintances to drink it if

they have a chance.



