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ABSTRACT

The objectives of this research were to: 1) explore tourism situations in
Chulabhompha.ttana10']1 Community, Betong district,Yala province in the following topics: 1.1}
tourism potential of Chu]abhamphr:lttana10ﬂl Community, Betong district, Yala province 1.2)
tourism problems of Chulabhornphattana10'h Community, Betong district, Yala province 1.3)
community participation and factors related to community participation in tourism management in
Chu]abhcnrnph::xttana10“1 Community, Betong district,Yala province 2) develop community
participation in tourism management in Chulabhomphat‘tanaloﬂl community, Betong district, Yala
province and 3) assess community participation in tourism management in ChulabhomphattanalO‘il
community, Betong district, Yala province. This research examined a combination of qualitative
and quantitative research methodologies using participatory action research and the participatory
planning process.(Appreciation Influence Control Technique: AIC) Locale of the study was
Chulabhomph:e\tt:»ma10'h community, Betong district, Yala province. Informants in this study were:
30 community leaders; 10 elderlies (60 years old and above}; 96 household heads; 30 tourists; and
90 concerned personnel in Betong district (public/ private personnel, sub-district administrative
organization personnel, and academics) Data were obtained through interview, observation and
questionnaire. Obtained data were analyzed by using descriptive statistics i.e. mean percentage, and
standard deviation. Besides, T-test and multiple regression analysis were used in this study, Results
of the study were as follows:

1. Regarding tourism situations in the community, the following were found: 1.1)
plant varieties and herbal plants in Bala-hala forest were prominent; 1.2) security management was

good because there was a soldier unit providing convenience and there was accommodation for
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tourists; 1.3) the community had tourism activities promoting environmental conservation; and 1.4)
the community participated in towrism management.

2. The development of community based tourism management comprised the
following steps: 2.1) construction of value awareness: 2.2) construction of interaction; and
2.3) construction of a guideline for practice and control. The researcher synthesized the following as
a guideline for development: tourism production development; touristn management development;
tourism marketing development; and tourism human resource development.

3. Results of the assessment of community participation in tourism management
were as follows:

After the development of community based tourism management, community
members had a better knowledge and understanding about it.

There was a significant relationship between attitudes of household heads towards
tourism management and community participation in tourism management.

As a whole, there was an increase in household head participation in tourism
management. This was particularly on tourism management planning.

For the assessment of environmental condition, the community had a systematic
tourism management system. There was a community tour and readiness in toutism services in the

community.



